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Abstract

Waqf financing through crowdfunding becomes an attractive instrument in Islamic social finance today. Crowdfunding offers a solution to the capital problem in
developing wagf assets by using the concept of raising funds through social media and internet users. This chapter will describe how wagf crowdfunding also
can be a tool for financing the micro small medium enterprises (MSMES). In the digital era, the impact of wagf on people in need could be greater with
crowdfunding, where wadgif is not limited by geographical barriers. Wagf crowdfunding becomes a marketplace platform to increase financial inclusion through
collaboration between Islamic social finance and technology. There are some platforms of wagf crowdfunding in the Association of Southeast Asian Nations
(ASEAN) that will be described in this chapter (i.e., Indonesia, Malaysia, and Singapore).

Chapter Preview
Top

Top
Waqgf And Crowdfunding Towards Waqf Crowdfunding
There are several categorize of fintech. Fauzia (2020) divides into three categorizations:

First, the fintech payment gateway. Fintech here is related to payments made practically, safely, quickly, and comfortably, making it easier for users by cashless
It can be done to support transactions on e-commerce or application-based business transactions.

Second, fintech peer to peer (P2P) lending, namely fintech activities related to activities in which creditors and debtors practice lending and borrowing without
physical meeting or face to face.

Third, fintech crowdfunding, namely the activities in which a number of fund owners will finance a project or business someone, or a charity related to zakat
infaq, shadaga or wagf. With the fundraising activities carried out by the crowdfunding technology company, the company will be able to channel it properly and
in accordance with the contract conducted at the beginning

Actually, there are still other types of fintech, for example, fintech in the field of planning and management of household finances and SMEs, there are also
those related to fintech aggregators, such as data providers for academic fields and so on

Key Terms in this Chapter

Financial Technology (FinTech): A software-based business and medern technology that provides financial services. It usually provides us with financial
services and solutions to customers such as money transfers, loans, fundraising, asset management and so forth: New technology that seeks to improve and
automate the delivery and use of financial services. At its core, fintech is utilized to help companies, business owners and consumers better manage their
financial operations, processes, and lives by utilizing specialized software and algorithms that are used on computers and, increasingly, smartphones.
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Wagf Crowdfunding for

Financing the MSMEs:
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ABSTRACT

Wagf financing through crowdfunding becomes an artractive instrument in {slamic social finance today.
Crowdfunding offers a solution io the capital problem tn developing wag assets by using the concepi of
ruising funes through social media and internet wiers. This chapier will describe how wagf crowdfund-
ing also can be a wal for financing the micro small medium enterprises (MSMEs). In the digital era,
the impact of wagf on people in need could be grearer with crowdfiunding, where wagif is not limited by
peographical barriers. Wagf crowdfunding becomes a marketplace platform to increase financial inclu-
stom throwgh collaboration between Islamic social finance and technology. There are some platjorms
of wagf crowdfunding in the Association of Southeast Asian Nations (ASEAN) that will be described in
this chapter (i.e., Indonesia, Malaysia, and Singapore).

INTRODUCTION

In the fast-moving world of the digital era, the traditional approach for managing wagf has been trans-
formed into something that is digitized. Study by Marzban, Asutay, & Boscli (2014), Suhaili & Palil
(20060, Alma amun, Mobd Shafia, Shahimi, & Adnan (2015). Rahim, kasmon, & Taslim ( 20158), Thaker
(2018), Abdullah & Susamto (2019), Hapsari, Asmy, Muhammed, & Duasa (2020) show that crowdfund-
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Wagf Crowdfunding for Financing the MSMEs

ing provides an opporiunity for developing wagl asset and also for the socio-economic development of
the micro, small, and medium enterprises (MSMEs) sector in lslamic countries.

In World Islamic Economic Forum (WIEF) 2017, the trend shift toward economic disruption with
the digital era became a major discussion. Refer to Musyaffa (2017), WIEF reports that digital economic
activities in the Association of Southeast Asian Nations {ASEAN) has generated around $150 billion per
annum and will grow to %1 trillion in 2025, The development of financial technology (fintech) in Asia
also has recorded a large investment of $4.5 billion and artificial intelligence is predicled will create
gconomic value in the range of $1.8 trillion to $3 trillion per year in Asia by 2030,

According to Bloomberg, Scott (2019) wriies that Southeasi Asia’s inlernet economy is sel lo lop
$100 billiom in 2019, And the regional business landscape is changing, with an estimated 70% of new
economic value created over the next decade set Lo be based on digitally enabled platforms. Then, Asia
is also embracing the digital revolution on its own lerms, and many of the world's largest technology
companies and investors based in the region are providing a broad range of services, from e-commerce
o fintech and cloud computing,

McKinsey Global Institute (MGI) highlights thai Asia’s rise has been swill. Home to more than half
of the world's population, the region has climbed from low 1o middle-income status within a single
generation. By 2040, it is likely to generate more than 50% of world gross domestic product (GDI) and
could account for nearly 40% of global consumption. The region has an ever-increasing global share of
trade, capital, people, knowledge, transport, culture, and resources. Tonby et al. (2020) writes the deep-
ening lechnological capabilities and innovations -most notably digital and mobile technologies- enabled
Asia's early responses o the COVID-19 crisis. Digitization and the deployment of data at scale through
colluboration among public and privaie players helped Asia to contain the virus.

Furthermore, in managing wagf, ASEAN can be a pioneer in Asia to develop the digitalization of
wagl for MSMEs. ASEAN's wagl communities have an agenda to partake in the improvement of the
economy and increase the importance of the third sector of the economy. Given that interest in waqfl is
increasing al the regional and global levels, especially among stakeholders in the Islamic world, especially
during times ol pandemic, ASEAN has the opportunity to become Asia's barometer in the development
ol waql crowdfunding. For that, this chapler will expose how wagl crowdfunding in the last few years
has contributed to financing the MSMEs by describing some platforms of wagl crowdfunding in Indo-
nesia, Malaysia, and Singapore.

WAQF AND CROWDFUNDING TOWARDs WAQF CROWDFUNDING

There are several categorize of fintech. Fauzia (2020) divides into three calegorizations:

First, the fintech payment galeway. Fintech here is related to payments made praclically, safely,
guickly, and comfortably, making it easier for users by cashless. It can be done to support transactions
on e-commerce or application-based business transactions.

Secend, fintech peer to peer (P2P) lending, namely fintech activities related Lo activities in which
creditors and deblors practice lending and borrowing without physical meeting or face (o face.

Third, fintech crowdfunding, namely the activities in which a number of fund owners will linance a
project or business someone, or a charity related to zakat. infag. shadaga or wagf. With the fundraising
activities carried out by the crowdfunding technology company, the company will be able to channel it
properly and in accordance with the contract conducted at the beginning.
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