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MOTTO

Jika sesuatu tidak pernah Rita coba,
makga Rita tidak akan pernah tahu.

Dan segala sesuatu akan menjadi mudah,
Jika Kita melakuRannya dengan sungguh-
sunggunh.

“Do your best, so u cant blame yourself

for anything.”

“To get a success, your courage must

be greater than your fear”
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EFFECT OF TRUST MARKS AND BRAND IMAGE OF INTENTION TO
BUY SHOES NIKE IN SURABAYA

Kevin Lyando Lay
STIE Perbanas Surabaya
Email : 2010210516@students.perbanas.ac.id

Semolowaru Selatan Gang 9 No.5

ABSTRACT

The demand for a product that is more qualified goods make
companie svying to improve product quality and maintain th ebrand
image of a company-owned products. This study aims to determine the
effect of trust and brand image on purchase intention of Nike shoes in
Surabaya. Study period 2015. The total sample of this study was of
100 respondents, using a non-probability sampling. The analysis
techniue use multiple linear analysis of the tes tool SPSS 20.There
sults of this study can befound confidence in the brand significantly
influence the purchase intention ,brand image while no significant

effect on purchase intentions.

Keyword: Purchaseintentions, brand trust, and brand image.
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