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The Influence Of Brand Trust And Brand Image On
Purchase Intention Coffee of Kapal Api In Surabaya

DEDDY SETIAWAN
2011210708

Sekolah Tinggi Ilmu Ekonomi Perbanas Surabaya
Jurusan Manajemen Pemasaran

Email : 2011210708 @students.perbanas.ac.id

Abstract

This study discusses the brand trust and brand image on purchase intention
Coffee of kapal api in Surabaya.

The purpose of this research are: 1) To examine the effect of brand trust on
purchase intention coffee “Kapal Api” 2) To examine the influence of the brand
image on purchase intention coffee “Kapal Api” . 3) To examine the simultaneous
effect of brand trust and brand image on purchase intention coffee “Kapal Api” .
researchers used a quantitative approach based on a survey with a sample of
convenience sampling and purposive sampling. This study of 100 consumers taken
Coffee “Kapal Api” in Surabaya while data collected using a questionnaire and
analyzed using SPSS 16.0 Results showed that the Trust brand have a positive
impact not significanton to purchase intentions. Then the brand image also have a
positive impact not significanton to purchase intention. Simultaneously, brand
trust and brand image have a positive impact and no significant effect on
purchase intentions. It can be said that respondents feel agree with the Brand
Trust and a good brand image of the products coffee “Kapal Api”. but the
assessment of consumers who agree on Coffee “Kapal Api”, did not much affect
the consumers to make purchase Intention.

Keywords : Brand trust, brand image, purchase intention
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