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THE INFLUENCE OF MARKETING MIX AND LIFESTYLE TOWARDS
PURCHASING DECISIONS OF SKATEBOARD EQUIPMENT
AT NOON BOARDSHOP SURABAYA

Assad Zaki Abdurrahman
2011210844
assadzaki44@gmail.com

ABSTRACT

Marketing mix and lifestyle has avery important role in influencing the
purchasing decision. In this study, the elements of the marketing mix includes
product, price, distribution channels and promotion. Before determining the
purchase decision, consumers would consider some of these things. This study
aims to determine the effect of the marketing mix and lifestyle on purchasing
decisions of skateboard equipment at Noon Boardshop Surabaya. This study used
a questionnaire as are search instrument which spread to a hundred peoples that
qualified as a responder. Statistical methods which used in this research is
multiple regression analysis to determine the effect of independent variables on
the dependent variable. The results from this study are the distribution channels
and promotion variables has a significant influence on purchasing decisions, but
not for products, prices and lifestyle variables. This study proves that the
distribution channels and promotional factors have a very important role on
purchasing decisions of consumers to obtain the skateboard equipment at Noon
Boardshop Surabaya.

Keywords : Marketing Mix, Lifestyle and Purchasing Decisions
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