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ABSTRACT 

This study aims to confirm the Theory of Planned Behavior (TPB) on Muslim financial management behavior context.  

This study analyzes firstly, the effect of financial literacy, and spiritual intelligence on attitude, secondly, how attitude 

affect intentions and lastly, how intention affect on financial management behavior of Muslim families. The survey was 

conducted on 112 Muslim respondents at Sidoarjo who become financial manager in their family. By using partial least 

square modeling, the results indicate that TPB is confirmed to be exist in this context. It is proven that attitude affect 

intention and furthermore intention significantly affect the financial management of Muslim families.   This study also 

found that spiritual intelligence has a positive effect on attitude while financial knowledge has no effect on attitude. 

 Keywords: Attitude, intention, Islamic Financial Knowledge, Spiritual Intelligence, Muslim Family Financial 

Management. 

 

INTRODUCTION 

Islamic teachings lead that Muslim must seek ’halal rizk’, 

live a simple life, use money wisely, without forgetting 

the rights of others around them as Surah Al-Isra 'verse 

26: as 

"And give to close families their 

rights, to the poor and those who are 

on the way and do not squander 

(your wealth) extravagantly." 

Financial management behavior in the family has been 

widely studied by examining various factors that affect 

behavior. As part of social science, a study of the causes 

of behavior can use the theory of Planned Behavior (TPB) 

from Ajzen. This theory is one of social psychology 

theories that predicts human behavior (Laily, 2013) 

In Muslim family financial management context, TPB 

theory testing can explain how individual financial 

attitudes, norms, and perceived control affect financial 

decisions which are one of the real forms of financial 

management behavior in Islamic way. This study also 

confirms the emergence of attitudes by adding factors of 

financial knowledge and spiritual intelligence. These 

results will be useful to increase personal financial 

literacy, financial advisors, and policy makers in 

educating the Muslim community to manage family 

finances. 

However, it is still relatively rare to find a research which 

discusses the measurement of financial literacy among 

Muslims (Setiawati et al., 2018).  Empirically, many TPB 

tests have been carried out with mixed results. This study 

examines whether attitudes, knowledge and intentions 

affect Muslim behavior. There are still not many study 

which test TPB in the context of Muslim families. The 

novelty is the construct that modified with Islamic finance 

by incorporating an element of zakat. Likewise, financial 

knowledge also measures Islamic financial knowledge. 

THEORETICAL REVIEW AND 

HYPOTHESIS DEVELOPMENT 

Theory of Planned Behavior. 

The theory of planned behavior (TPB) was developed by 

Ajzen and Fishbein which describes a framework of  
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behavior or decision making (Ajzen, 2002). According to 

this theory, “a person's behavior can be predicted by 

intention, which is predicted by the person's attitude 

toward the behavior, subjective norms, and perceived 

control” (Ajzen, 1991).  In other words, a person's 

behavior can be predicted by intentions. Meanwhile, 

intentions can arise because of attitudes,  subjective norms 

and perceived behavioral control (Shim et al., 2009) 

Attitude towards a behavior is defined as a person's 

positive or negative evaluation of a particular behavior 

based on that person's beliefs. Subjective norms are a kind 

of person's perception of the reference rules that might 

influence his behavior. In this case, the norm can be 

considered as approving or disapproving the behavior. 

The perceived control is a limitation that exists and is felt 

in behavior (Rutherford & DeVaney, 2009). Control 

refers to a person's perception of the ease or difficulty of 

performing the desired behavior.  , subjective norms is 

social norms associated with personal financial matters. 

This is more likely from the outside. Meanwhile, 

perceived behavioral control refers to the individual's 

decision in accordance with a certain behavioral attitude 

(Rutherford & DeVaney, 2009). 

Family Financial Management Behavior 

Financial management is a person's ability to manage 

(planning, budgeting, checking, managing, controlling, 

searching and storing) daily financial funds (Kholilah & 

Iramani, 2013).  Muslim should       seek income which is 

halal and thayyib and spend it in Islamic way including 

simple living, giving and caring to others and 

environment. Islam gives guidance in earning income, 

and manage it as consumption, savings, managing wealth, 

investment, and many other aspects related to finance 

(Abdullah & Razak, 2015).  

This variable is measured by the construct adopted from 

Perry & Morris (2005) and Arganata & Lutfi (2019) and 

modified by adding an element of Muslim obligation to 

pay zakat.,  

Financial attitude 

Financial attitude, is a factor that forms the right financial 

mindset. A person's financial attitude shows a 

psychological or mental assessment of financial problems 

and situations (S. A. Rahman et al., 2018). Attitude is 

closely related to discipline to control the desire to spend 

money appropriately (Sina, 2014). Shohib (2015) shows 

that the relationship between attitude and behavior is still 

low, but significant. This may be because the 

characteristics of the respondents are students whose 

attitudes and behavior towards debt have not been 

consistent. Indonesian students are not yet independent 

enough to gather debt. Interestingly, these results are also 

similar to those of the meta-analysis conducted Rhodes & 

Dickau (2012). It is interesting to re-test. 

Knowledge is one of the predictors that helps formulate 

attitudes (S. A. Rahman et al., 2018). Financial literacy 

helps in developing positive financial attitudes (Louw et 

al., 2013). This means that the higher  financial literacy 

the more positive financial attitudes and furthermore can 

lead the good financial behavioral intentions as well. This 

study includes two measures of knowledge, namely 

spiritual intelligence and financial knowledge 

Spiritual intelligence 

Spiritual intelligence can be considered as perceived 

behavior control in TPB, because with spiritual 

intelligence, basically there are basic cognitive elements 

in it (Ajzen, 2002). The concept of spiritual intelligence 

(SI) as a form of intelligence based on one's deepest 

meaning and needs to fulfill higher existential goals (A. 

Z. Rahman & Ishak Md Shah, 2015) 

Spiritual intelligence is considered the highest 

intelligence. Slightly different from religiosity which 

according to Khraim (2010) is an inherent human value 

that tends to be stable for a long period of time, has 

pragmatic value, spiritual intelligence should be dynamic 

and not "linear, logical and rational" (A. Z. Rahman & 

Ishak Md Shah, 2015). In terms of finances, spiritual 

intelligence can also lead to positive attitudes such as 

responsibility, independence, honesty and optimization of 

financial freedom which will open up more opportunities 

(Sina & Noya, 2012). 

Faridawati & Silvy (2019) found that spiritual intelligence 

has an insignificant impact on family financial 

management. Meanwhile, Arganata & Lutfi (2019) 

proves that spiritual intelligence has a significant positive 

effect on family financial management. 

Islamic Finance Knowledge 

The terms financial literacy, financial knowledge, and 

financial education are often used interchangeably both in 

scientific contexts and in popular media (Huston, 2010). 

Lusardi and Mitchell (2011) stated financial literacy as 

financial knowledge and the ability to apply it. This 

research is more focused on knowledge considering that 

the measurement is in the form of financial knowledge 

that is asked to respondents. 

In contrast to conventional financial literacy, Islamic 

financial literacy is still considered new (S. A. Rahman et 

al., 2018) and a precise working definition is still lacking 

(Abdullah & Razak, 2015). Some researchers put forward 

the proposition, among others, by adopting conventional 

financial literacy measurements which generally measure 

basic knowledge of finance, savings and loans, 

investment and protection as developed by Chen and 

Volpe (1998) and widely used by subsequent researchers 

(Huston, 2010). Another proposition is that of Setiawati 

et al., (2018) whose proposes the dimensions of 

knowledge of Islamic finance in the form of 
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understanding the general concept of Islamic finance in 

terms of law, products, contracts and mechanisms for 

their use.  So, can be stated as Islamic financial literacy in 

a broader aspect consisting of financial or basic wealth 

(income, consumption and savings) management, 

financial planning (takaful, pension schemes and sharia-

based investment), zakat, inheritance law (faraid) and 

wasiyyah, charitable donations (waqf and alms) 

(Setiawati et al., 2018) 

This study adopts the tested measurements developed by 

Adi et al., (2019), including 1) general knowledge of 

Islamic banking; 2) knowledge of contracts in Islamic 

banking; 3) knowledge of Islamic banking products; and 

4) knowledge of Takaful or sharia insurance 

H1. Higher spiritual intelligence improves 

financial attitude 

H2. The higher the financial literacy, the higher 

the financial attitude  

H3. Attitude affects Intention to behave 

Behavioral Intention 

In TPB, behavioral intentions refer to motivational factors 

that influence certain behaviors where the stronger the 

intention to perform the behavior, the more likely the 

behavior will be carried out. Arganata & Lutfi (2019) and 

Faridawati & Silvy (2019) proves that behavioral 

intentions have a significant positive effect on family 

financial management.  

H4. Behavioral intentions influence financial behavior  

RESEARCH FRAMEWORK 

 

 

METHODOLOGY 
Variable Measurement 

Muslim Family Financial Management (PKKM) 

Indicators that measure the financial management of 

Muslim families are modified from Perry & Morris 

(2005) and Arganata & Lutfi (2019),  

1. Pay bills on time, 

2. Meet the needs for self and family, 

3. savings money  

4. Control expenses 

5. Planning for future finances 

6. Paying bills with savings (reverse question) 

7. Manage income 

8. paying zakat 

The answer provided is a score of 1 = "never" to 5 = 

"always". 

 

Behavioral Intention (NB) 

Indicators that measure behavioral intentions refer to 

Arganata & Lutfi (2019) and Faridawati & Silvy (2019), 

including: 

 

1. Desire to pay debts or obligations quickly, 

2. Planning shopping using a credit card (reverse 

question) 

3. The desire to set aside some income for savings, 

4. Make notes on the spending plan 

5. Planning daily needs with debt (reverse question) 

6. Plan to take savings to buy daily necessities 

(reverse question) 

 

The answer choices for respondents' statements are given 

a score of 1 = "strongly disagree" to 5 = "strongly agree" 

 

Spiritual Intelligence (KS) 

Indicators that measure spiritual intelligence refer to 

Arganata & Lutfi (2019) which include: 

1. Take time to pray 

2. Live a life in Islamic way 

3. Considering that religion is very important to 

answer questions about the meaning of life 

4. self-introspection 

5. Appreciate financial advice from others 

6. Able to remain calm even when facing financial 

difficulties, 

7. Be calm and think logically to make financial 

decisions 

 

The answer choices for respondents' statements are given 

a score of 1 = "strongly disagree" to 5 = "strongly agree" 

 

Financial Attitude (SP) 

Financial attitude indicators refer to Yulianti & Silvy 

(2013), including: 

1. Plan finances consistently 

2. Carry out financial management according to the 

plan 

3. Control expenses 

4. Carry out financial management in accordance with 

religious teachings 

The answer choices for respondents' statements are given 

a score of 1 = "strongly disagree" to 5 = "strongly agree" 

 

Data and Data Collection Methods 

Data gather by distributing questionnaires through 

Google Forms.  It is  conduct  in December 2020. There 

ar 128 response and 112 (87.5%) were processed. The 

description of the respondents is as follows:  

Table 1. Frequency Distribution of Respondents 
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The respondents  are 66 women (57%) and 46 men (42%).  

Based on table 1, respondents is dominated by the age 

range of 20-30 years. The majority of respondents' 

monthly family income is Rp. 4,000,000-Rp. 6,999,999. 

This shows that the respondents meet the income criteria 

above the Regional Minimum Wage (UMR) in Sidoarjo, 

East Java. The income comes from basic salary plus 

allowances and other income. 

 

Test the Validity and Reliability of Research 

Instruments 

Here are the conditions for the validity and reliability of a 

construct shown below. 

 

Keterangan Parameter 
Rule Of 

Thumb 

Validity Loading Factor > 0,5 

 P-Value < 0,05 

Reliability Cronbach alpha > 0,6l 

 composite 

reliability 

> 0,7 

 

The following are the results  validity and reliability test 

 

 
Descriptive Analysis of  Responses 

Descriptive analysis provides an overview of the results 

obtained from the responses to questionnaires that have 

been filled out by respondents. 

 

Respondent's Answer Category for all variables 

 
Respondents' responses to all variables 

The following is a summary of the average respondents' 

responses to each variable 

 

Table 4 Summary of Respondents' Responses 

Variables Mean 
Respondent 

characteristic 

Financial   

behavior 
3,28 medium 

Intention  4,70 Very high 

Spiritual 

Intelligence 
4,18 high 

Attitude 4.26 Very good  

Islamic financial 

knowledge  
56.30 

medium (according 

to Chen & Volpe) 

 

Hypothesis Testing 

Before testing the hypothesis, it is necessary to ensure that 

all items are valid and the AVE value meets the 

requirements.  The following is the result of data 

processing using the Partial Least Square program 

 
AVE’s Test Result 

 
Path coefficients and p-value 

 
 

DISCUSSION 
These results indicate that intention is has strong impact 

on behavior (0.494).  Intention has a positive influence, 

meaning that the greater the intention, the better the 

behavior of financial management. Similarly, Attitude 

affects intentions. Thus, the TPB was confirmed to be 

valid in this study. The overall effect is quite good, the R2 

is 0.24.  

When someone has the intention to manage 

finances, it can be predicted that that person will behave 

or act according to his intentions, namely managing his 

characteristic result (n=112) 

age 

20 - 30 45% 

31 - 40 10% 

41- 50 27% 

above 51  18% 

education 

Junior HS 2% 

HS 43% 

Diploma 14% 

Undergraduate 37% 

Graduate  4% 

occupation 

PNS/ABRI/BUMN 16% 

Private employee 48% 

entrepreneur 23% 

others 13% 

 

Monthly income 

Rp. 4.000.000- Rp 6.999.000 77% 

Rp. 7.000.000- Rp 9.999.000 15% 

Rp. 10.000.000-Rp  12.999.000 5% 

> Rp 13.000.000 3% 

 

 
Validity test 

reliability test 

 
Keterangan 

 
item 

Loading 

Factor 
P-Value 

Composite 

Reliability 

Cronbach's 

Alpha 

behavior 

PKKM1 0.584 <0.001 

0.81 0.731 
Valid and 

Reliable 

PKKM2 0.718 <0.001 

PKKM3 0.870 <0.001 

PKKM4 0.704 <0.001 

PKKM5 0.773 <0.001 

PKKM6 0.795 <0.001 

PKKM7 0.845 <0.001 

PKMM8 0.717 <0.001 

Spiritual 

Intelligence 
KS1 0.866 <0.001 

0.899 0.869 

Valid and 

Reliable KS2 0.833 <0.001 

KS3 0.878 <0.001 

KS4 0.869 <0.001 

KS5 0.781 <0.001 

KS6 0.843 <0.001 

KS7 0.740 <0.001 

KS8 0.632 <0.001 

Intention 

NB1 0.632 <0.001 

0.807 0.678 

Valid and 

Reliable NB2 0.863 <0.001 

NB3 0.923 <0.001 

NB4 0.917 <0.001 

attitude 

SP1 0.783 <0.001 

0.857 0.777 

Valid and 

Reliable SP2 0.856 <0.001 

SP3 0.849 <0.001 

SP4 0.727 <0.001 

 

innterval 
response 

Category 
PPKM and KS  SP and NB 

1,0 – 1,80 never Strongly disagree Very bad/very low 

1,81 – 2,60 rare disagree bad/low 

2,61 – 3,40 often doubtful medium 

3,41 – 4,20 Very often agree good/high 

4,21 – 5,00 always Strongly agree Very good/very high 

 

 BEHAV SQ ATT INT lit 

BEHAV 0.592 0.387 0.481 0.409 0.28 

SQ 0.387 0.728 0.502 0.264 0.012 

ATT 0.481 0.502 0.776 0.165 0.055 

INT 0.409 0.264 0.165 0.72 0.082 

 

    behavior Intention Attitide SQ LIT 

Koefisien β perilaku   0.494 0.383     

p value     <0.001 <0.001     

Koefisien β niat     0.181     

p value       0.017     

Koefisien β sikap       0.566 0.042 

p value         <0.001 0.317 
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finances by planning, budgeting, checking, and 

controlling (Faridawati & Silvy, 2019).  

To our knowledge, this  study is the first attempt 

to link socialization and its predecessor variables to the 

financial domain. The results provide encouraging 

support for our conceptual model, as we discuss. As 

expected, socialization differences were related to 

subjective financial knowledge, attitudes, and behaviors, 

which in turn were related to financial behavior.  It also 

lead to further research on well-being 

The analysis reported here provides support for 

the contention that our broad theoretical framework on 

integration of psychological theories related to value-

attitude behavior and  theory of planned behavior. This 

result is in line with research by Arganata & Lutfi (2019) 

and Faridawati & Silvy (2019) which proves that 

behavioral intentions have a positive and significant effect 

on family financial management. 

In detail, spiritual intelligence can improve 

financial attitudes, but financial knowledge itself has no 

effect on financial attitudes. In other words, increasing 

spiritual intelligence will increase good attitudes and will 

ultimately encourage the emergence of good financial 

behavior intentions. About the financial knowledge, the 

debate continues as to whether financial education is 

effective in enhancing financial literacy.  It still need more 

studies on such education related to perception of 

subjective knowledge, which subsequently predicts 

financial attitudes and behaviors (Shim et al., 2009). 

  Spiritual intelligence is a major factor in the 

financial management of Muslim families. Spiritual 

intelligence can only influence behavior if it is through 

intention. In other words, intention mediates the influence 

of spiritual intelligence on behavior. This shows that the 

theory of planned behavior applies in this case. This result 

seem logical since the object is in Muslim context which 

assume more religious.  The results are in line with the 

research of Faridawati & Silvy (2019) but in contrast to 

the research of Arganata and Lutfi (2019). This indicates 

the need for further studies on spiritual intelligence, 

especially in the context of religious communities. 

 

CONCLUSION 
The main result is that TPB is confirmed here.  In detail, 

spiritual intelligence can improve financial attitudes but 

Islamic financial knowledge is not.  Furthermore, the 

attitude influence intention and in turn intention is has 

strong impact on behavior. 

 

Research Limitations 

This research has some limitations.  First, has relative 

small number or respondents since there is a limit time to 

gather data.  Second, the model has not yet complete with 

all TPB construct. Third, the instruments still need to 

develop.  This limitations lead to opportunity to develop 

further research with more respondents, sound and robust 

instrument. 
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