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THE INFLUENCE DISCOUNT PRICE, PRODUCTS QUALITY, BRAND
IMAGE, AND ADVERTISING ON PURCHASE INTENTION
LEVI’S JEANS PANTS IN SURABAYA

Ignatius Danu Ghristian
Student of Marketing Management
STIE Perbanas Surabaya
Email: danutius@gmail.com

ABSTRACT

More advanced manufacturers in creating Pants Jeans, which raises the Pants
Jeans products that today interest many people. The aim of this study is to test the
significant of Discount Price, Product Quality, Brand Image and Advertising for
Purchase Intention. Independent variables that support this research are discount
price, product quality, brand image and advertising while the dependent variable
Is Purchase Intention. The number of respondents in this study is 82. Sampling
technique used in this research is Judgment Sampling Technique. Analysis used is
multiple linear regression and using analysis tools of SPSS version 16.00. Results
of this research is Discount Price, Product Quality, Brand Image and Advertising
have positive and significant effect on Purchase Intention.

Keywords: Discount Price, Quality Products, Brand Image, Advertising,
Purchase Intention
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