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Factors Affecting Company Value: Theoretical Study On 

Public Textile And Garment Manufacturing Company In 

Indonesia (2014 – 2019) 

Cholis Hidayati1,* Lintang Puspitasari Wijanarko2 
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ABSTRACT 

This study aims to examine the theoretical relationship between share ownership, dividend policy, corporate 

governance, and company value, in the context of textile and garment manufacturing companies listed at 

Indonesia Stock Exchange 2014 -2019. The sample in this study is the public textile and garment companies that 

publish annual financial reports consistently from 2014 to 2019. The population of this research is ten textile 

and garment companies. The sampling technique used was purposive sampling with a total of 30 observations (5 

companies x 6 years) The data source is secondary data obtained from the annual report between the 2014-2019 

period on the Indonesia Stock Exchange. The data analysis used is the outer model, outer loading after changing 

the model, and path analysis, with the help of the Partial Least Square program. The results of this study 

indicated that share ownership has a positive and significant effect on company value, dividend policy has a 

positive and significant effect on company value, good corporate governance has a negative and significant 

effect on company value. 

Keywords: Share Ownership Structure, Dividend Policy, Good Corporate Governance, Company 

Value 

1. INTRODUCTION

Public and non-public companies have some goals, 

one of which is to optimize the company's value. High-

value companies depict the prosperity of owners or 

investors (Wahyudi & Pawestri, 2006). If the sharing 

price of a company increases, it will indirectly affect the 

shareholders' welfare. This welfare shows that the value 

of the company is maximum. (Ukuran et al., 2019). The 

value of a company can be seen from the price of its 

stocks. High stock prices will reflect the level of 

prosperity of the stockholders. The value of stocks 

reflects the value of the company, which is not only 

based on intrinsic value of a moment, but also reflects 

expectations of the company's ability to increase the 

value of wealth in the future (Fenandar, 2012).  

Empirically, the value of a company can be seen 

from the company's ability to pay dividends (Prapaska, 

2012). Company value is also influenced by share 

ownership structure (Wahla 2012). Another variable that 

can affect company value is the implementation of 

Corporate Governance in the company (Kurniawan, 

2018) 

 Several empirical studies stated that dividend 

payments were not relevant to company value because it 

was not affected by the size of the ratio of dividend 

payout, but was affected by net income before tax and 

company risk, but several other empirical studies stated 

that dividend payments were relevant to the company's 

financial performance. 

Some people argue about dividend policy. Miller 

and Modigliani (1961) argued that dividend policy was 

irrelevant (dividend irrelevance theory), meaning that 

dividend policy did not affect company value, while 

Gordon (1961) said that high dividend payouts would 

help reduce uncertainty (Bird in The Hand Theory). 

This theory argued that dividends were better than 

capital gains. The distributed dividend was less risky 

than capital gains. Dividend income was more 

predictable than capital gains. This theory suggested 
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that companies pay larger dividends to increase stock 

prices.  

One of the factors that can affect company value was 

managerial ownership (Kholis et al., 2018). Managerial 

ownership is the management that actively participates 

in company decision-making and has company shares 

(Suastini et al., 2016). Managerial ownership is 

considered capable of influencing the value of a 

company because management has the authority to 

make decisions and is responsible for the company as a 

whole. The result (Kholis et al., 2018) stated that 

managerial ownership harmed company value because 

managers have not felt the benefits of ownership and a 

great sense of responsibility for the company. While the 

results of research from (Aprilia Anita, 2016) stated that 

managerial ownership affects company value. The effect 

of the company's value was due to the manager party's 

control. The control aims to ensure that it will be in line 

with the interests of the shareholders. It was closely 

related to the increase in the company value.  

Several researchers have previously researched the 

effect of Good Corporate Governance on Company 

Value, Ulfah (2017), Hasanah (2017), Khalim (2018), 

Permatasari (2018), Maulana (2016), Depari & 

Wahyudi (2016), Fauzi et al. al (2016) said that good 

corporate governance has a significant effect on 

company value. But Zaid, in contrast to the results of 

research conducted by Novalia (2016 (2017), Maziyah 

(2017), Aziz (2016) the results shows that good rate 

governance has no significant effect on company value.  

Several previous researchers have developed and 

tested various research title models, research conducted 

by Selvi (2008) on the Effect of Share Ownership 

Structure on Company Value. The results of this study 

indicate that share ownership has no significant effect 

on company value. Research conducted by Maggee 

(2016) on the Effect of Dividend Policy on Company 

Value Listed on the LQ-45 Index of the Indonesia Stock 

Exchange shows that Dividend Policy affects acceptable 

company value. Research conducted by Yushita and 

Nisha (2017) on the Effect of Good Corporate 

Governance on Company Value shows that Good 

Corporate Governance affects Company Value. 

From the description above, we know the 

comparison of the results of previous studies regarding 

the factors that affect company value with various 

different variables in each study. So, the authors are 

interested in conducting research again entitled Factors 

Affecting CompanS Value: Theoretical Study On Public 

Textile And Garment Manufacturing Company In 

Indonesia. This research studied the effect of Dividend 

Policy, Share Ownership Structure, and Corporate 

Governance (CG) Against Company Value uses the 

object of companies going public on the Indonesia 

Stock Exchange 2014 – 2019.  

1.1 The value of the company  

According to Harmono (2009: 233) company value 

is the company's performance, which is reflected by the 

price of stocks formed by the demand and supply in the 

capital market that reflects the community's assessment 

of the company's performance. The company's goal is to 

increase the value of the company because by the high-

level of prosperity of the stockholders (Fenandar, 2012). 

Brigham and Houston (2001: 92) state that the value of 

a company can be measured by Price to Book Value 

(PBV), which is the ratio between stock prices and book 

value per stock. The ratio of stock prices to book values 

can provide another indication of how investors view 

companies.  

1.2 Dividend Policy  

According to Hanafi (2013: 361) dividends are 

compensation received by stockholders, besides capital 

gains. According to Brigham and Houston (2001: 65) 

states that the dividend payment policy is an important 

thing that concerns whether the cashflow will be paid to 

investors or will be retained for reinvestment by the 

company. Dividend policy can be measured by the 

Dividend Payout Ratio (DPR), which determines the 

amount of dividend per stock (Dividend Per Stock) 

(Analysis, 2011). Miller and Modigliani argue that 

dividend policy does not affect the value of the 

company, while other arguments say that a high 

dividend will increase the value of the company 

(Hanafi, 2013: 362). There are several kinds of theories 

that explain dividend policy, namely: a. Dividend 

Irrelevance Theory The theory of dividend irrelevance 

was proposed by Miller and Modigliani (Hanafi, 2004: 

362) which states that the value of a company is not 

determined by the size of the Dividend Payout Ratio 

(DPR), but is determined by net profit before tax 

(Earning Before the Interest and Tax) in company risk. 

b. High Paid Dividends (Bird in the Hand Theory) 

According to Hanafi (2013: 366) this argument says that 

dividend payments reduce uncertainty, which means 

reducing risk, which in turn can reduce the level of 

profit required by stockholders. Gordon and John 

Lintner state that dividends are more certain than capital 

gains, also called bird in the hand theory, namely the 

belief that dividend income has a higher value for 

investors than capital gains (Brigham and Houston, 

2007: 480). c. Signaling Theory Miller and Modigliani 

stated that an increase in dividends can be a signal to 

investors that the company has good prospects in the 

future (Widyaningsih, 2018). 
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1.3 Share Ownership Structure  

Share ownership structure is company’s share 

ownership distributed among investors. Investors can 

include individual, family, institutional and 

insider/managerial ownership. According to Warrad et 

al., (2012) company’s stock ownership is divided into 

private ownership, government ownership, family 

ownership, and foreign ownership. According to Ullah 

(2012), concentrated institutional ownership plays an 

important role in company policies, particularly about 

dividend payment policy. Shahab-U-Din (2011) says 

that decision making, such as dividend policy and 

leverage, will improve company‟s value as long as the 

policy can go well with every stakes. According to 

Shleifer and Visny in Kouki and Guizani (2009), a 

manager must be monitored and this monitoring must be 

done by large shareholders (blockholders) so the cost 

for monitoring agencies can be reduced. These 

shareholders have incentive to bear the cost of 

monitoring due to the profit they get from investment. 

Mehrani (2011) says that ownership structure is a factor 

that influences company policies like dividend policy, 

and it creates a relationship between ownership structure 

and expected dividend policy. Dividend policy is one of 

key components of company policies and has been 

viewed as an interesting issue in literature. Dividend 

payout decision influences company’s value. In 

addition, cash dividend has special position among 

shareholders.  

1.4 Corporate Governance  

According to the Indonesian Institute for Corporate 

Governance (IICG), 2018) states that Corporate 

Governance is a series of mechanisms that direct and 

control a company in accordance with the expectations 

of stakeholders. Corporate Governance is a set of rules 

governing the relationship between stockholders, 

managers (managers) of the company, creditors, 

government, employees and other internal and external 

stakeholders relating to their rights and obligations, or in 

other words a system that regulates and controlling the 

company (FCGI, 2002). The establishment of IICG aims 

to promote the concept of Corporate Governance and 

the benefits of applying the principles of Good 

Corporate Governance. The including of Good 

Corporate Governance consists of some aspects: 

transparency, accountability, responsibility, 

independence, and fairness to the extent possible to 

encourage the creation of an ethical and dignified 

Indonesian business world (IICG, 2018: 2). According 

to FCGI (2002) the aim of Corporate Governance is to 

create added value for all stakeholders and to explain 

the role and behavior of the Board of Directors, the 

Board of Commissioners, the management (manager) of 

the company, and stockholders. 

1.5 Effect of Dividend Policy on Company 

Value 

Dividend policy is a policy carried out by companies 

to determine whether dividends will be distributed or for 

reinvestment. According to Bird in the Hand Theory 

investors prefer dividends paid now than capital gains in 

the future. Another theory that supports high dividend 

payments is agency theory (agency theory), where 

conflicts can occur between related parties in the 

company so that with high dividend payments are 

expected to reduce conflicts that occur in the company. 

High paid dividends can affect stock prices, where high 

stock prices will certainly affect the value of the 

company. The research of Dewi and Ary (2013) shows 

that dividend policy has a positive and significant effect 

on company value. Prapaska (2012) shows that dividend 

policy has a negative effect on company value. Based 

on the description above, a hypothesis can be 

formulated as follows:  

H1: Dividend Policy has Positive Effect on Company 

Value 

1.6 Effect of Share Ownership on Company 

Value   

Due to the ownership separation between the 

ownership of share holders and that of management, 

agency problems between share holders and 

management will occur (Jensen and Meclin, 1976). 

Therefore, to avoid the problem of share ownership 

agency by management, share ownership can be 

increased, which according to Yamming (2007), the 

increase of the percentage of management share 

ownership will make the conflicts between management 

and shareholders decrease because management tends to 

make decision which maximize the wealth of share 

holders which eventually will increase company value. 

Institutional ownership is the percentage of equity 

owned by institutional investors. The existence of big 

institutional investors allows more abilities in giving 

supervision to company management than the spread 

individual ownership. Ullah (2012) states that nowadays 

ownership is concentrated to big share holders or Block 

Holders is substituted by concentrated institutional 

ownership such as Banks, Insurance or other 

institutions. Kouki and Guizani (2009) state that the role 

of institutional monitory (Block Holders) is very 

important – if management is not monitored by Block 

holders, they can transfer the resources for their interest 

rather than for the company‟s interest, and eventually 

they are able to influence the operation of the company 
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in achieving company‟s objectives, i.e. to increase 

company‟s value (Wahyudi and Pawestri, 2006). The 

higher the institutional ownership, the stronger the 

external control towards the company and this will 

reduce agent cost and so the company tends to use low 

dividend. Based on the description above, a hypothesis 

can be formulated as follows:  

H2: Share Ownership Structure has Positive Effect on 

Company Value. 

1.7 The Effect of Corporate Governance (CG) 

on Company Value  

Good corporate governance reflects the company's 

ability to manage its capital and assets properly. The 

implementation of Corporate Governance is needed by 

companies to oversee management and maximize 

stockholders. The need for Corporate Governance is 

based on agency theory (Agency Theory), where the 

existence of Corporate Governance is expected to 

resolve conflicts that occur within the company. The 

implementation of Corporate Governance which 

functions as a control tool in the company can prevent 

or reduce the occurrence of agency conflicts within the 

company (Randy and Juniarti, 2013). According to 

Signaling Theory by implementing Good Corporate 

Governance it will respond to positive signals by 

investors by minimizing capital costs so as to increase 

the value of the company. Muryati and I made research 

(2014) shows that Corporate Governance has a positive 

and significant effecting on company value. The same 

thing was also shown by Akmalia and Hindasah (2016) 

that Corporate Governance had a positive and 

significant effect on company value. In contrast, to the 

research Nurhayati and Henny (2012) and Sausan et al. 

(2015) show that Corporate Governance does not affect 

the value of the company. Based on the description 

above, the hypothesis can be formulated as follows:  

H3: Corporate Governance has a Positive Effect on 

Company Value. 

Table 1. Structure Of Share Ownership  

2. METHOD 

The research was conducted on textile and garment 

companies listed on the Indonesia Stock Exchange 

(IDX) from 2014 - 2019 which were accessed through 

www.idx.co.id. The type of data used in this study is 

quantitative data in the form of company financial 

statements published annually by each company on the 

Stock Exchange Indonesia (IDX). The sampling 

technique was purposive sampling. The criteria used in 

sampling are as follows: (1) Textile and garment 

companies which listed on IDX and their financial 

reports can be found on IDX in 2014-2019. (2). 

Financial reports on 2014-2019 companies that have 

been published in IDX according to the period in this 

research, namely 2014-2019. (3). Textile and garment 

companies that generate profits from 2014 to 2019. (4). 

Textile and garment companies which still operating 

actively on the Indonesia Stock Exchange.  

Data collection techniques were indirect 

observations and literature study. Indirect observations 

were carried out by collecting data on annual financial 

statements, general descriptions, and company 

developments regarding the textile and garment sub-

sector listed on the Indonesia Stock Exchange (IDX) by 

accessing the website www.idx.co.id directly.  

3. RESULTS AND DISCUSSIONS 

There were five research objects in the Textile and 

Garment companies listed on the Indonesia Stock 

Exchange in 2014-2019 based on the object of this 

research. The following is the calculation of each 

variable and year. 

3.1. Share Ownership 

The structure of share ownership is the parties who 

own shares in a company. The grouping of share 

ownership is stated in the table 1.  

Company code Year MO IO PO FO 

INDR 

2014 0.0000 0.5918 0.0775 0.3307 

2015 0.0000 0.5918 0.0775 0.3307 
2016 0.0000 0.5823 0.0887 0.3291 
2017 0.0000 0.5371 0.0827 0.3802 
2018 0.0000 0.5903 0.0502 0.3595 
2019 0.0000 0.5903 0.0482 0.3615 

PBRX 

2014 0.0020 0.5918 0.3049 0.0197 
2015 0.0020 0.7939 0.1844 0.0197 
2016 0.0400 0.7139 0.2272 0.0189 
2017 0.0329 0.7060 0.2420 0.0191 
2018 0.0369 0.7211 0.2230 0.0190 

2019 0.0402 0.8806 0.1803 0.0189 
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Based on table 1, the highest number of managerial 

ownership is in the PBRX company in 2019 that is 

0.0402. The lowest number of managerial ownership is 

in the INDR and RICY companies in 2014-2019 that is 

0.0000. The lowest number is in the 2014-2016 TRIS 

company that is 0, 0000. The lowest institutional 

ownership in 2014-2019 was in the RICY 2014-2015 

company, which was 0.1456, while the highest was in 

the institutional ownership, namely the 2019 TRIS 

company, which was 0.8901. Then in public ownership, 

the company that is most open to public investors is 

RICY 2014-2015 company, which is 0.8454 and the 

lowest company with public ownership is INDR 2019 

company, which is 0.0482. In textile and garment 

companies some shares are owned by foreign 

ownership. Several companies that have the highest 

foreign ownership are INDR 2017 companies with a 

total share of 0.3802 while the lowest is PBRX 2016 

which is 0.0189. 

3.2. Dividend Policy 

Dividend policy is a decision on whether operating 

profits will distribute to shareholders or retained 

earnings as additional capital for the company to finance  

investment in the future. The dividend policy used the 

Dividend Payout Ratio (DPR) and Debt to Equity Ratio 

(DER). Here is the calculation: 

 

 

 

 

 

 

 

Table 2. Dividend Policy                              

Company code Year DPR DY 

INDR 

2014 0.000 0.000 

2015 0.000 0.000 

2016 0.000 0.000 

2017 0.000 0.000 

2018 0.000 0.000 

2019 0.372 0.135 

PBRX 

2014 0.050 0.002 

2015 0.051 0.002 

2016 0.062 0.004 

2017 0.102 0.004 

2018 0.047 0.004 

2019 0.045 0.004 

RICY 

2014 0.181 0.023 

2015 0.232 0.025 

2016 0.168 0.019 

2017 0.153 0.020 

2018 0.164 0.018 

2019 0.164 0.020 

SRIL 

2014 0.067 0.012 

2015 0.129 0.014 

2016 0.069 0.013 

2017 0.056 0.007 

2018 0.135 0.022 

2019 0.050 0.014 

TRIS 

2014 0.377 0.022 

2015 0.441 0.026 

2016 1.266 0.024 

2017 3.527 0.016 

2018 0.884 0.023 

2019 0.940 0.003 

 

Company code Year MO IO PO FO 

RICY 

2014 0.0000 0.1546 0.8454 0.0000 

2015 0.0000 0.1546 0.8454 0.0000 

2016 0.0000 0.4804 0.5196 0.0000 

2017 0.0000 0.4804 0.4649 0.0547 

2018 0.0000 0.4808 0.4649 0.0547 

2019 0.0000 0.4804 0.5196 0.0000 

SRIL 

2014 0.0005 0.5607 0.4388 0.0000 

2015 0.0005 0.5607 0.4388 0.0000 

2016 0.0005 0.5607 0.4388 0.0000 

2017 0.0004 0.6006 0.3989 0.0000 

2018 0.0108 0.5903 0.3989 0.0000 

2019 0.0108 0.5903 0.3989 0.0000 

Company code 

TRIS 

2014 0.0000 0.6707 0.3293 0.0000 

2015 0.0000 0.6696 0.3304 0.0000 

2016 0.0000 0.6695 0.3305 0.0000 

2017 0.0000 0.6695 0.3235 0.0000 

2018 0.0000 0.7528 0.2402 0.0000 

2019 0.0000 0.8901 0.1075 0.0000 
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Based on table 2, some companies have DPR 

or the percentage of income given by the company to 

the owners or shareholders, which was usually called 

the dividend payout ratio. TRIS companies, in 2017 had 

DPR of 3,527 or 352.7%. The lowest is the INDR 

company 2014 - 2018 which is 0.000 or 0%. 

Meanwhile, the highest company DY was in the 2019 

INDR company, which was 0.135, and the lowest was 

in the 2014 PBRX company, which was 0.002. 

3.3. Good Corporate Governance 

               The Cadbury Committee (in Isgiyarta, 2005) 

defines GCG as a set of rules governing the relationship 

between shareholders, company managers, creditors, 

government, employees, and other internal and external 

stakeholders relating to their rights and obligations. In 

other words, a system that regulates and controls the 

company. Thus, the implementation of GCG can 

increase the value of the company. Here is the 

calculation: 

 

Table 3. Good Corporate Governance 

Company 

code 
Year 

Board Of 

Commissioners 

Independent 

Board Of 

Commissioners 

Audit 

Committee 

Board of 

Directors 

INDR 

2014 5 2 3 2 

2015 5 2 3 2 

2016 5 2 3 2 

2017 5 1 3 2 

2018 3 1 3 2 

2019 3 1 3 2 

PBRX 

 

2014 3 1 3 6 

2015 3 1 3 5 

2016 3 1 3 5 

2017 3 1 3 5 

2018 3 1 3 4 

2019 3 1 3 4 

RICY 

2014 3 1 3 4 

2015 3 1 3 4 

2016 3 1 3 4 

2017 3 1 3 4 

2018 3 1 3 4 

2019 3 1 3 4 

 

 

 

SRIL 

2014 3 1 3 8 

2015 3 1 2 8 

2016 3 1 2 8 

2017 3 1 3 8 

2018 3 1 3 8 

2019 3 1 3 9 

 

 

 

TRIS 

2014 3 1 3 4 

2015 3 1 3 3 

2016 3 1 3 4 

2017 3 1 3 4 

2018 3 1 3 4 

2019 3 1 3 3 

 

Based on table 4, the highest number of commissioners 

is in INDR companies for four consecutive years from 

2014 – 2017 with total members of 5. The number of 

independent commissioners of companies with the most 

members is INDR, namely 2. The number of audit 

committees from the entire sample shows almost all the 

number is the same, namely 3, while the least number of 

audit committees is SRIL companies in 2015 – 2016 

that is 2. Next is the highest number of boards of 

directors in SRIL companies in 2019 is 9, while 

companies that have the least number of boards of 

directors are INDR during six years in the row 

3.4. Company value  

        According to Sukirni (2012), Company value is a 

condition that the company has achieved as a form of 

public trust in the company after going through many 

activities for several years. Here is the calculation: 

 

Table 4. Company Value 

Company code Year PER PBV 

INDR 

2014 12.380 0.133 

2015 3.670 0.121 

2016 30.150 0.132 

2017 29.760 0.212 

2018 170.500 0.766 

2019 2.750 0.308 

 

 

 

PBRX 

2014 25.250 1.282 

2015 28.810 1.212 

2016 14.800 1.009 

2017 28.280 1.129 

2018 13.550 1.019 

2019 11.840 0.938 

 

 

 

RICY 

2014 7.860 0.286 
2015 9.240 0.255 
2016 8.610 0.240 
2017 7.660 0.224 
2018 8.970 0.237 
2019 8.150 0.209 

SRIL 

2014 5.470 1.047 

2015 9.340 1.882 

2016 5.320 0.956 

2017 7.810 1.301 

2018 6.020 0.979 

2019 3.680 0.547 

 

 

 

TRIS 

2014 16.970 1.308 

2015 16.660 1.140 

2016 53.160 1.013 

2017 216.900 0.527 

2018 38.870 0.365 

2019 374.650 1.265 

      Table 4 showed the calculation of the price earning 

ratio. This ratio explains that the higher the PER value 

means, the more expensive the company's stock price.  
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In this case, the highest PER is the TRIS company in 

2019 with a PER value of 374,650, and the lowest PER  

is the INDR company in 2019 with a PER value of 

2,750. Next, the price-book value ratio serves to see 

whether the shares in a company can be said to be 

expensive or cheap, in this case, the company that has 

the highest book value is the SRIL company in 2015 

which is 1.882 and the lowest in the 2014 INDR 

company which is 0.133. 

3.4. Hyphotesis test  

Hypothesis testing for the t-test (partial) is done by 

observing the significance of the effect between 

variables at the parameter coefficients and the 

significance value of the t statistic. This value depicts in 

the results of bootstrapping. The rule of thumb used in 

this study is t-statistic > 1.96 with a significance level of 

the p-value of 0.05. The results showed in the following 

figure. 

 
Original 

sample 

Sample 

Mean (M) 

Standart 

Deviation 

(IO/STDEV) 

P Values 

GCG -> Company 

value 

-0.453 -0.459 3.294 0.001 

Dividend Policy 
-> Company 
Value 

 
0.362 

 
0.346 

 

1.979 

 

0.026 

Shareholding -> 
Company Value 

 
0.293 

 
0.298 

 

2.331 

 

0.010 

 

The results of the path coefficients above showed the 

following results: 

a. Tests on the effect of good corporate governance on 

the value show the parameter coefficient -0.453 with a t-

statistic value of 3.294> 1.96 and a p-value of 0.001. 

Since the t-statistic value> 1.96 and p-value <0.05, there 

is a significant negative effect between good corporate 

governance and company value. 

b.Tests on the effect of dividend policy on company 

value show the parameter coefficient of 0.362 with a t-

statistic value of 1.979> 1.96 and a p-value of 0.026. 

Since the value of t-statistic > 1.96 and p-value <0.05, 

there is a significant positive effect between dividend 

policy and company value. 

c. Testing on the effect of share ownership on company 

value shows the parameter coefficient of 0.293 with a t-

statistic value of 2.339> 1.96 and a p-value of 0.010. 

Since the t-statistic value > 1.96 and p-value <0.05, 

there is a significant positive effect between share 

ownership and company value. 

 

3.5. Disscussion  

The results of the test can answer the hypothesis which 

stated: 

3.5.1. Share Ownership Structure Significantly 

Affects Company Value 

Share ownership in this study uses four indicators, 

namely MO, IO, PO, FO. Based on the results of the 

study, it was found that the Share Ownership variable 

(X1) had a significant effect on Company Value (Y) in 

textile and garment companies listed on the IDX in the 

period 2014 – 2019.  

The results of this study align with the results of 

research conducted by Nurul (2019) that shows that 

managerial ownership has a positive and significant 

influence on company value. Meanwhile, the 

institutional ownership variable has a positive and 

insignificant effect on company value. This result means 

that the high and the low number of institutional 

ownership will not have a high influence on the value of 

the company. Next, the public ownership variable has a 

positive and significant effect on company value. 

3.5.2 Dividend Policy has a significant effect on 

Company Value 

Dividend policy research uses two indicators, 

namely DPR and DY. The results showed that the 

dividend policy (X2) has a significant effect on 

Company Value (Y) in textile and garment companies 

listed on the IDX in the period 2014 – 2019.  

The results of this study align with the research of 

Septariani (2017) which states that the indicator of 

dividend policy, namely the Dividend Payout Ratio 

(DPR) has an influence on Price To Book Value (PBV). 

Ahda's research (2015) does not support that there is a 

significant effect on company value. The results show 

the dividend payout ratio variable with a t-count value 

of 1.819 < 1.98 or a sig value greater than 0.05 (0.072 > 

0.05), so it can be concluded that the dividend payout 

ratio does not affect company value, this proves that the 

higher the dividend payout ratio, the higher the 

company value. 

3.5.3 Good Corporate Governance Significantly 

Affects Company Value 

The Good Corporate Governance (X3) variable on 

company value (Y) in this study states that there is a 

significant negative effect on textile and garment 

companies listed on the IDX in the period 2014 – 2019. 
The results of this study support the research of 

Mutmainah (2015), 
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stated that there is a significant influence between Good 

Corporate Governance on company value. Additionally, 

the results of this study show that GCG has a significant 

negative effect on company value. The implementation 

of GCG is aimed to just meet the obligations in 

regulations set by the government and not fully yet 

implemented to manage the company well. 

4. CONCLUSION 

Current findings suggest that there are several 

factors influencing company value. Here is some of key 

points of the research conclusion : 

1. Share ownership is proven to have a positive and 

significant effect on company value since the parameter 

coefficient is 0.293 with a t-statistic value of 2.339  > 

1.96 and a p-value of 0.010, means that there is a 

significant effect between share ownership and 

company value in textile and garment companies listed 

on the IDX in 2014-2019.  

2. Dividend policy has a significant positive effect on 

company value since the parameter coefficient is 0.362 

with a t-statistic value of 1.979 > 1.96 and a p-value of 

0.026, means that there is significant positive effect 

between dividend policy and company value in textile 

and garment companies listed on the IDX in 2014-2019.  

3. Good corporate governance has a significant negative 

effect on company value since the parameter coefficient 

is -0.453 with a t-statistic value of 3.294 > 1.96 and a p-

value of 0.001, means that there is a significant negative 

effect between good corporate governance and company 

value in textile and garment companies listed on the 

Indonesia Stock Exchange in 2014-2019. 
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