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FOREWORD

Alhamdulillah, praise be to Allah Subhanahu Wa Ta'ala for granting us the opportunity to
organize and publish the proceedings of the 4" International Conference on Business and Banking
Innovations (ICOBBI) with the topic “The Strategy of Digitalization in Business for Gaining
Competitive Advantages after Pandemic”. This proceeding contains several researches articles from
many fields in Business & Marketing, Banking & Sharia Banking, Accounting & Financial
Management, Human Resources Management, Operations Management, Investasi, Insurance &
Capital Market, Strategic Management, Technology Management, and Information System.

The 4™ International Conference on Business and Banking Innovations was held on 29%
January 2022 by virtual (online) zoom meeting and organized by the Master Management Study
Program of Universitas Hayam Wuruk Perbanas in Collaboration with five Higher Education
Institutions in Indonesia and three Universities from Asia countries. Keynote speakers in this
conference were: Chonlatis Darawong, P.hD (Sripatum University, Thailand), Associate Prof. Dr.
Ellisha Nasrudin (University of Science, Malaysia), Dr. Sanju Kumar Singh (Postdoctoral Fellowship
in Universitas Airlangga, Tribhuvan University Nepal) and Prof. Dr. Abdul Mongid, MA., P.hD
(Universitas Hayam Wuruk Perbanas, Indonesia).

I would like to give high appreciation to the Rector of Universitas Hayam Wuruk Perbanas for
his supportat this event. Acknowledgments and thank you to all the steering and organizing
committees of the ICOBBI for the extra ordinary effort during the conference until this proceeding
published. Thank you very much to all presenter and delegates from various Universities. Beside it, |
would like to express our gratitude to the three universities, namely Universitas 17 Agustus Surabaya,
STIE YKPN Yogyakarta, Universitas Negeri Gorontalo, Universitas Surabaya and Universitas
Muhammadiyah Surakarta which has been the co-host of this event.

Hopefully, the proceeding will become a reference for academics and practitioners, especially
the business and banking industry to get benefit from the various results of the research field of
Business and Banking associated with Information Technology. Proceedings also can be accessed
online on the website http://eprints.perbanas.ac.id/

Chair of the Master Management Study Program
Universitas Hayam Wuruk Perbanas

Prof. Dr. Tatik Suryani, M.M.
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ABSTRACT

This study aims the effect of financial literacy,, materialism and implusive Buying on the Financial Management
Behavior. The population used in this research is student of Master of Management in Surabaya. Sampling
technique used in this research is purposive sampling and the research involved 130 respondents. Partial least
squares structural equation modeling was used to analyze the data. This research was used theory of planned
behavior. The results showed that the financial literacy negative has no effect on the Financial Management
Behavior, Impulsive buying has no effect on the Financial Management Behavior and materialism significant
positive effect on the Financial Management Behavior. These results indicate that the higher the level of
materialism someone then the better the Financial Management Behavior.

Keywords: Financial Literacy, Materialism, Impulsive Buying, Financial Management Behavior.

1. INTRODUCTION

In the field of finance human or a person can be
said to be successful and achieve happiness if it is
achieving financial independence (financial
freedom), in the sense of money already no longer
be the primary goal of life Money is no longer the
goal and all activity decisions in life are no longer
solely because of the money, but the money is seen
as a means to achieve the goal of which is such as
Health, children, family and others. The increasing
per capita income of the population of Indonesia
described above is supported also by the escalated
online shopping system resulted in the behavior of
a society that increasingly consumerist and people
tend to make purchases that implusif. The limited
knowledge about the management of personal
finance can result in the lack of planning of the
financial ~ management  students.  Financial
knowledge are less well can lead to unstoppable in
the student spending impact on student
financial.Students most of whom have incomes of
pocket money should have knowledge of the
financial wise in managing the finances. Behavior

@ Pascasarjana.Perbanas.ac.id mmuhw.perbanas @ 0822-4784-5434

of financial management is very necessary among
the people and also the student, the Behavior of its
own financial is the ability of someone of the
individual in the set of finance to be more
responsible with the ability. Behavioral finance
planning financial, budgeting and controlling
revenue and also divide to issue for everyday life.
Financial knowledge is one factor important in the
decision support financial. Financial literacy is
used to determine how well someone can
understand and then use the information those
related to personal finance (Huston, 2010).
Someone can use financial knowledge to make
financial decisions. One can be a smart consumer
and can arrange finance with to have good financial
literacy better. Literacy also be something that
affects the consumer behavior of consumers,
especially students. Students who have financial
literacy will be the consumers are rational, they
will tend to make purchasing decisions based on
the benefits that will be received when purchasing
the goods or services and is not based on desire.

SHTELETTN
29" January
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2.  LITERATUREREVIEW, THEORIt
ICAL FRAMEWORK, AND
HYPOTHESIS DEVELOPMENT

2.1 LITERATURE REVIEW

2.1.1 Management Financial Behavior

Financial Management behaviour is a person's
ability to organise, plan, budget, check, control,
liguefy and store financial funds day-to-day.
Financial Management behaviour appears over the
impact of the magnitude of a person's desire to meet
the needs of his life in accordance with the level of
income (Kholilah and Iramanin 2013). The
development of financial behavior is studied by the
presence of individual behavior in the process of
decision-making, behavioral finance to be behavioral
responsible so that the entire finance for both
individuals and families can be managed as well as
possible, In practice management, behavioral finance
is divided into three major things that :

a) Consumption : Consumption is spending by
households over a wide range of goods and services
(Mankiw, 2003). The Financial management
behavior of a person can be seen from how he
performs the activities of consumption such as what
to buy someone and why he bought it. b) Saving :
Saving is the part of income which is not consumed
in a particular period. Income is also a part ndari
income that is not used for household consumption
ataypun personal in a certain period (Case 2007). c)
Investment :Investment is allocated invest resources
at this time (now) with the aim to get the benefits in
the future (Hendry, 2009).

2.1.2 Financial Literasi

According to Huston (2010) financial literacy used
to determine the extent of understanding and using
information related to personal finance. With the
absence of financial literacy in taking financial
decisions. Financial literacy helps individuals
increase the understanding of financial issues and
allows the individual to process financial
information as well as making personal financial
decisions.

The intelligence of the finance is one important
aspect in today's life, intelligence financial
intelligence in managing personal assets. The
individual must have a knowledge and skills in
managing their personal finances effectively for the
sake of welfare. Lietrasi financial literally is the

ability of an individual to take decisions in terms of
knowledge of personal finances. The Domain of
litasi financial namely, a). knowledge of financial
concepts b). sufficiency to communicate about the
concept of finance c). the ability to manage
personal finances d). the ability in making financial
decisions €). the confidence to make future
financial planning (Farah and Reza, 2015).

2.1.3 Materialism

Interest in objects that are material and make the
possession of such objects as an important thing in
his life known as the behavior of materialism,
materialism can be defined as how consumers give
attention to the issue of the ownership of the
earthly as the important things (Mowen & Minor,
2002:280). Materialism is the usual lifestyle begins
from the collection-the collection of items outside
of the basic necessities of life someone. At the
level of materialism that high ownership as is
assumed as a central place in the life of someone
and is the biggest source of satisfaction and
dissatisfaction. The value of materialism that the
person is sure that the items is something very
important in his life.

2.1.4 Impulsive Buying

The purchase of not planning is the process of
purchasing of a product, which can be said to be
the buyer does not have the intention to buy the
previous purchase, this can dikatan purchase
without planned or purchase seketrika Vita
(2010:56). The main characteristics of the
consumers who make a purchase of the impulsive
tendency to buy, spontaneity in buying the items,
the purchase of impulsive give satisfaction after
making unplanned purchases

2.2 HYPOTHESIS
2.2.1 Financial Literacy on Management Financial
Behavior

Financial literacy is needed in order to avoid
financial problems. Financial difficulties not only is
measured from low income, but also because of
errors in financial management. The error using
finance as wrong in using a credit card or absence
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of financial planning. In student life, financial
problems can arise from the fault of the
management of money monthly which is usually
obtained from parents, errors tend to be as simple
as spending the money to spend of the goods which
is not necessary because the previous was not done
for financial planning in advance, this can result in
pocket money should be used for one month but
already out prematurely.

Most of the students who have low knowledge on
financial literacy can impact will make the wrong
decision in using money, because they tend to not
calculate or not to calculate the priority of the
monthly needs, for example to budget monthly
students often times don't create a budget before
spending because lazy and don't even know how to
create a budget, this can lead to swelling of the
expenditure.

H1 : Financial Literacy has a Negative effect on
Management Financial Behavior

2.2.2 Materialism on Management Financial
Behavior

Materialism is the value adopted by the individual
and where the value of the view that the treasures
and objects as the main goal in life, and
possessions in this case considered as a source of
happiness and be the indicator in the success of
success. The value of materialisma high can have a
negative effect on the financial behavior of
someone even though most of the impact of
materialism mediated by the consumption of
implusif (Pete Nye and Hildyard, 2013). Explained
that materialism can encourage someone to owe,
for example, When nsesorang happy to have the
fancy stuff they will tend to do the purchasing or
spending implusif, and the individual will tend to
use their credit card without doing the evaluation of
prior expenditures. This means that the financial
behavior of the person will be worse.

H2 : Materialism has a Positive effect on
Management Financial Behavior

3

2.2.3 Impulsive Buying on Management Financial
Behavior

Purchase implusif is the decision making is done
by involving the emotions or feelings but not
planned in advance and terjaid suddenly, can in ote
purchase something but no previous planning.
Behavior such as this can be detrimental to
personal finance and will have an impact on the
management of finance. Today buy and sell
transactions the more is quick and easy, the
community and especially the students highly
susceptible to consumptive behavior. People need
to control themselves each with buda consumptive
growing. This habit will tend to encourage
individuals to do what was done by his friend so
can be claimed or even accepted in the association.
It can drive the behavior of the students to
berpilaku consumptive. Cashback, advertising and
other then the student will choose wisely what
needs nutamannya first sort out where the needs
and will be spending wisely.

H3 : Impulsive buying has a positive effect on
Management Financial Behavior

Financial

Literaci

Management
Financial
Behavior

Materialism

Impulsive
Buying

Figure 1
Research Fremwork

3. RESEARCH METHODOLOGY

This study uses research methods that explain the
influence between variables is independent (
financial literacy, materialism, and impulsive
buying ) against the dependent variable is the
behavior of financial management master student
in Surabaya. Based on the source of the data used
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in penelitrian this, the researcher used primary data
source data obtained directly from the first source
or the object of research. Sofyan Siregar
(2012:128). The Media used in this study using a
questionnaire addressed to students master of
management in Surabaya. The answers that have
been collected from the respondents are expected to
be able to provide relevant information according
to the purpose of the survey and have a level of
validity that high.

A limitation of this study is using only respondents
who pursue a Master of Education in Surabaya and
have a monthly income < Rp. 4.200.000.
Researchers focusing on the research on the
problem to be studied. For the variable under study
is focused on the variable independent ( financial
literacy, materialism and impulsive buying ) and
the dependent variable is financial management
behavior.

The conceptualization of the model is the first Step
in the analysis of SEM-PLS. On the
conceptualization of the model shows the influence
between the independent variable (X), the
dependent variable (Y), the model equations of the
research hypothesis :

Model : Y = o + Bl LK + B 2 M + B3 IB +

(RRBBBB8 5000000 000000000090005300000000 @)
Where

Y : Management Financial Behavior
a : Coefficient

B1..83 : Koefisien regresi yang diuji

LKi : Financial Literacy

Mi : Materialism

IBi : Implusive Buying

e : Error

Validity can be determined by looking at the value
of the pearson correlation and sig (i-tailed). If the
value of pearson correlation is greater than the
value of the comparative form of the r-critical, then
the item is valid and is said to be valid if the
correlation is significant p-value < 0.05 (Iramani,
Lucia & Yudi, 2016).

Table 4.1
Test The Validity of The Small Sample

Nacabdd Inddater Item | Lecding | Compore
Focwor | Redadidny
1 vt a1sde money for the saees | DRE | 0. 69
Shoppizg and hang out TR (Vaiy
feals
TSEoppung nvi use (he Shoppang | PRS | 0. 00
B V)

AT the nd of e moeeh | oem | PRA | 0433
L rperiesce & borige of moary (Valid) o
- Bow cdm you pav yom [PRT (000 | o0

Pioaacial | ooty bl oo e vang) | Besebed
Beavior  [ocrs=owe 15 the papos of [ DRI (0518
dayeo-day Vabtid)
Them st Cpemanae PRy |49
(Valid)
To% aie e =come | Brve 8¢ | DRI0 | 5390
thy ol &y Valid)
T ofen evaloase Bow mamy | DRIT | 0. 04
Sespze | 2o (Valid)

-

1 o st anide mooey Samul] % 0

and persoaal L)
} plinsing Sasmce for Seillast | PRID (0017
fonae \abd)
§ owe mosey to by devery e PRTY :';:
e Salary WRICE I recerve 18 8¢ | PRIV | 0.0 5
U e oun el the ead of e (Valid)
Moo
Alserialivm | A brasd cas be rased gunp oy | AL | 9833 LX) |
socal (Validh | (Rasabel
1 we some of De 1ame product | M4 | 0597
With 3 varsery of diferess deasdy (Vali)
v Sought a prodo &t e M0 |OPR
YIpport deet e me A

Empuline | Thoughe e producs becsase 2| IB2 |07 X 23]
Berg

I oalways duy de profum |83 0473
wihost pay Mestics 0 Be (Valig)
muedalne

4. EMPIRICAL RESULT

In statistical tests of any relationship between
hypothesis  is  done  using
Here are the results of statistical tests using
SmartPLS :

simulation.

Table 4.2
Hypothesis Testing Result

Ongmal | T-Statstic | P- Kesimpulan

Sample Value

Estimate
Financial Literacy (X1) -= The | -0.094 1.144 0253 |H1 is
Behavior of Financial rejected
Management (Y)
Mategialissms  (X2) = The| 0513 3929 0.000 | H2
Behavior of Financial accepted
Management (Y)
Impulsive Buying (X3) -> The | 0.083 0.612 0.541 H3 1%
Behavior of Financial rejected
Management (Y)
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H1 : Financial Literacy does not effect on
Financial Management Behavior

The first hypothesis test is conducted influence
between financial Literacy to Management
Financial Behavior with a negative result does not
affect the of Financial Management behavior.
Based on table value of t is equal to 1.144 < 1.64
with a negative direction. This means that Literacy
Financial has no effect on Financial management
behavior. In other words, financial literacy implies
that a person individual must have the ability and
the confidence to use their knowledge of finances
to make financial decisions in order to avoid
financial difficulties. Financial difficulties occur
not only because of the low income but also
because of an error in the management of such
financial mistake the absence of good financial
planning.

The results of this study are in line with the results
of research conducted by Irine, Ledi Demanik
(2016) who found that the influence of negatife
between  financial literacy and  behavior
management finance Students in the Master of
Management in Surabaya. Similarly, the results of
which was discovered by Anggy, Dahlias and
Lewis (2020) which describes the results that the
significant  positive  effect on  Financial
Management behavior . Different results is known
that research previously found higher Financial
Literacy then the level Management Finance
management behavior students will increase.
Likewise the opposite if financial knowledge the
lower the feeding financial management behavior
is getting worse. Basically literacy financial can
make us know how to manage income for
consumption purposes.

H2 : Materialism significant positive effect on
Financial Management behavior

Results of the study matarialisme a significant
positive effect can be attributed to Materialism is
the usual lifestyle begins from the collection-the
collection of goods-goods outside of the basic
necessities of life someone. At the level of
materialism that high ownership as is assumed as a

central place in the life of someone and is the
biggest source of satisfaction and dissatisfaction.
Based on table value of t is equal to 3.929 > 1.64
with a positive direction. This means that
materialism significant positive effect on Financial
management behavior. The results of this study are
in line with research conducted by Kuny Zakiyah
(2014), that matrialisme significant positive effect
on the behavior of financial management. It means
that the motivation to have something to have a
positive influence on finance management behavior
because the higher an individual has the motivation
to manage finances then it will be headed in a
positive direction and better manage your finances.

H3 : Impulsive Buying has no effect on
Financial Management Behavior

Implusive buying is the process of purchasing of a
product, which can be said to be the buyer does not
have the intention to buy the previous purchase,
this can purchase without planned or purchase
instantly Vita (2010:56). The main characteristics
of the consumers who make a purchase of the
impulsive tendency to buy, spontaneity in buying
the items, the purchase of impulsive give
satisfaction after making a purchase which is not
planning.

Based on table value of t is equal to 0.162 < 1.64
implusive buying does not affect significantly to
the behavior of financial management in this study
because the respondents relative planned in the
purchase, only at all times do implusive buying.
Impulsive buying appears because it does not
create a budget based on the scale of priorities.
Impulsive buying can be categorized as the attitude
of spontaneity on the basis of a desire not a need.
Therefore it's when you're in a situation impulsive
buying a well-planned student no longer had to use
financial management behavior.

5. CONCLUSION AND SUGGESTION

This Study was conducted to test Financial
Literacy, Materialism and impulsive buying on
Financial Management behavior Students in the
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Master of Management in Surabaya, in this

research can be concluded as follows:

1. Variable Financial Literacy has a negative
direction and does not affect of Financial
Management behavior. This means that
Financial Literacy who owned the Students
does not affect the Financial Management
behavior.

2. Variable Materialism have a positive direction
significantly influence of Financial
Management behavior. This means that the
level of Materialism students can influence on
Financial Management behavior.

3. Variable impulsive buying has the positive
direction of the Behavior of Financial
Management and does not affect on Financial
Management behavior. This means that
impulsive buying is often done by students
does not affect the Behavior of Financial
Management. Limitations of the Study in this
study, the researchers found that :

The questionnaire related Literacy Finance are
more likely to measure the level of financial
knowledge or financial knowledge, so that the
variable Financial Literacy is not yet fully reflected
in the measurements.

Questionaires carried out only in five (5)
University in Surabaya, which is the University of
Hayam Wuruk Surabaya, Universitas Surabaya,
Universitas 17 Agustus Surabaya, Universitas
Widya Mandala Surabaya Universitas Ciputra
Surabaya. Suggestions the absence of such
limitations, it is expected to further research more
widely in the develop the results of this study with
a few considerations that need to be considered. By
that cause As for the advice that can be given for
further research are : Added other variables that
turt affect the Behavior of Financial Management,
given that there are other factors that also influence
the Behavior Management of Finance. For the
measurement of Financial Literacy is clarified to

reflect the financial knowledge and how to apply,

financial Literacy clearly can be reflected through

the measurement.
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