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MOTTO  

 

“SUCCESS” 

“When you have never made a mistake, it means you have not tried 

anything.” 
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ABSTRACT 
 

THE  PERCEIVED VALUE EFFECT, QUALITY PERCEPTION, BRAND 
TRUST, BRAND AWARENESS, AND BRAND IMAGE TOWARD 

PURCHASE INTENTION OF HOLLAND BAKERY 
 IN SURABAYA 

 

Normasita 

STIE Perbanas Surabaya 
2011210270 

Email: normasita3@gmail.com 

 
 Today, Surabaya bakery market  have big potential for businessmen 
although bread is not basic food, bread demand is increasingly.  The increase 
demand of bread followed with the highly development of bakery industry, 
cookies, and kind of them. The aim of this research is to testify about the 
perceived value, quality perception, brand trust, brand awareness, and brand 
image toward purchase intention. The variables which support this study namely 
perceived value, quality perception, brand trust, brand awareness, and brand 
image. Technique that used is multiple linear regression and using SPSS analysis 
tool. Number of respondents that used in this research as high 100. The yield of 
the research of perceived value, quality perception, brand trust, brand awareness, 
and brand image have positive effect and significant to purchase intention. 
 
Keywords :  Perceived Value, Quality Perception, Brand Trust, Brand 

Awareness, and Brand Image 
 


