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MOTTO 

 

BE HAPPY. 

DO NOT LET THE SADNESS DESTROY YOU 

SAY ALHAMDULILLAH 

ON EVERYTHING 

THAT HAPPENS TO YOU 

 

AND MY SUCCESS IS ONLY 

BY ALLAH 
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THE IMPACT OF ELECTRONIC WORD OF MOUTH ON 

CONSUMERS’ PURCHASING DECISIONS IN SURABAYA 

Bunga Ramadhani 

STIE Perbanas Surabaya 

2011210619 

Email: bungadhani93@gmail.com 

ABSTRACT 

The substantial growth in online social networks has vastly expanded the 

potential impact of electronic word of mouth (eWOM) on consumer purchasing 

decisions in Surabaya especially about fashion information. From a survey of 164 

consumers about online shop “Zalora” and “BerryBenka”and a critical 

literature review exposed that there is four measurement scale forword of mouth 

(e-WOM scale) that four dimensions is: WOMintensity, positive valence WOM, 

negative valence WOM,and WOM content.The method which is used in this 

research is analysis test of multiple regression analysis and independent sample t 

Test. This research uses online and direct questionnaire. The final research shows 

that eWOM dimensions significantly influence consumer purchase decision in 

Surabaya. And the most dominant variabel is WOM content.  

Keywords:  Electronic word of mouth; eWOM; online WOM; Purchase decision
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