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INTENTION TO BUY SUZUKI MOTOR SATRIA F 150
IN SURABAYA

Rifki Ramadhani
STIE Perbanas Surabaya
2008210280
Email: ramadhanirifki@ymail.com

ABSTRACT

Currently at Suzuki customer loyalty questionable. Data users are declining
Suzuki showed poor loyalty we know not many are using the Suzuki brand
motorcycles. The purpose of this research is to examine Brand image and brand
awareness positive significant effect on the motorcycle intention to buy brand
Suzuki Satria F 150 in Surabaya. There are 100 respondents. The method which is
used in this research is analysis test of multiple regression analysis. The final
research shows that Brand image and brand awareness significantly influence
intention to buy brand Suzuki Satria F 150 in Surabaya. It also suggests marketer
that Brand image and brand awareness is mainly focused on determining
marketing strategy.

Keywords: Brand image, brand awareness and intention to buy
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