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MOTTO 
	

	'If you believe, you can achieve' 
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THE INFLUENCE OF SERVICE QUALITY, PERCEIVED VALUE AND  
CUSTOMER SATISFACTION TO REPURCHASE INTENTION  

IN RUMAH DANNIS SURABAYA 
 

ABSTRACT 

 
Rizka Novitasari Fauzi 
STIE Perbanas Surabaya 

Email : rizkanovita19@ymail.com 
 
 

 This research entitled the influence of Service Quality, Perceived Value 
and Customer Satisfaction to Repurchase Intention in Rumah Dannis Surabaya. 
The purpose of this study is to analyze the service quality, perceived value, and 
customer satisfaction to Repurchase Intention. The study used a sample of 110 
respondents of consumers in Rumah Dannis Jl. Pakis Surabaya by using 
engineering judgement sampling technique. Data were collected questionnaire. 
Descriptive analysis using spss 13.0. The results of this study can be concluded 
that the independent variable ( quality of service , perceived value and customer 
satisfaction ) has a positive significant effect simultaneously and partially on the 
dependent variable ( re- purchase intention ) . 
  

Key Word : Service Quality, Perceived Value, Customer Satisfaction, 

Repurchase Intention. 

	

 

 

	


