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THE EFFECT BRAND IMAGE, ADVERTISEMENT, AND PRODUCT QUALITY
ON PONDS WHITENING CREAM PURCHASE INTENTION
IN SURABAYA
Ridha Destriana

2011210470

ridhadestriana@gmail.com

ABSTRACT

Since the past, Ponds has been known from teenagers to older. Ponds create many
quality products, not only its whitening cream but also its lotion and facial foam.
And it is not only for women but also for men. Since Ponds also launch facial
foam especially for male. Although people which interested with it is not as many
as female, but male can also use products from Ponds that is its male facial foam.
The purpose of this research is to examine the significance of Brand Image,
Advertisement and Product Quality on Purchase Intention. Independent variable
that supports this research is Brand Image, Advertisement and Product Quality,
meanwhile its dependent variable is Purchase Intention. The size of respondent in
this research is 100. Analysis technique used in this research is multiple linear
regression and using analysis tool of SPSS version 16.00. The result of this
research is Brand Image, Advertisement and Product Quality has significant and
positive influence on Purchase Intention.

Keywords : Brand Image, Advertisement, Product Quality, Purchase Intention
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