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The Influence Of Consumer Attitudes, Price Fairness 

And Trust On Consumer Online Shopping 

Intentions In Surabaya 
 

ABSTRACT 

 
Dwita Fardani Sholihath 
STIE Perbanas Surabaya 

Email: dwitafs@gmail.com 
Jln. Kemala No. 24 Sumenep 

 

   This study examined about influence consumer attitudes, price fairness, 

and trust in intentions of consumers online shopping at Surabaya.  The purpose of 

this study was to determine the influence of consumer attitudes, price fairness, and 

trust in the intentions of consumers online shopping at Surabaya. This study used 

a sample of 74 respondents and used in this research that people in Surabaya who 

had used online shopping. Analysis techniques in this study using descriptive 

analysis, test validity & reliability, and analysis program SPSS 16.0. The results in 

this study that only the price fairness that has a significant influence on consumer 

intentions to online shopping. 

Keywords: consumer attitudes, price fairness, trust, intentions of consumers, 

online shopping 


