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THE INFLUENCE OF BRAND IMAGE, PACKAGING AND ADVERTISEMENT
ON CONSUMER BUYING BEHAVIOR OF MIZONE ISOTONIC DRINK
IN SURABAYA

Leonita Rachmadini
2011210198
leonita_rachmadini@yahoo.com

ABSTRACT

Brand image has an important role in influencing buying behavior. Consumer’s
who have a positive image of the brand, tend to choose the brand in the purchase.
In addition to brand image, an important element that can influence the
consumers buying behavior are the packaging and advertisement. Innovative
packaging can provide benefits to the company exceeds the competitors and to
encourage sales, while a badly designed packaging can lead to consumers
switching to a competitor's product and the company lost sales, and advertisement
is behaving as a driving force for any business as it's an effective source to convey
marketing message and stay in consumer's mind. The purpose of this study is to
examine the influence of Brand Image, Packaging and Advertisement on
Consumer Buying Behavior of Mizone Isotonic Drink in Surabaya. This research
use questionnaire as an instrument to get the response of the respondent. A
questionnaire was spread to one hundred people who buying the Mizone isotonic
drink in Surabaya. Multiple Regression Analyse is used to examine the effect of
the independent variables on dependent variable. The findings of this study shows
brand image and packaging has positive significant effect on consumer buying
behavior, but not to advertisement. The impilcation of this research, the company
should improve the quality of Mizone isotonic drink and replace Mizone
packaging materials with environmentally friendly packaging materials.

Keywords: Brand Image, Packaging, Advertisement, Consumer Buying Behavior
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