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THE INFLUENCE OF PERCEIVED PRICE, PERCEIVED QUALITY, 

AND PERCEIVED RISK ON PURCHASE INTENTION                             

OF ALFAMART BRAND PRODUCT IN SURABAYA 

 

Anugrah Febry Kusuma 

STIE Perbanas Surabaya 

Email: anugrah.febry.k@gmail.com  

Jl. Jambu Gg.V no 10, Wage, Taman, Sidoarjo 

 

ABSTRACT 

 

Store brand is a product produced by a store. Store brands are usually produced 

and given the same label with the name of the store, but there are also several 

products that labeled different from the name of the store. Purchase intention is a 

person's attitude at the time of going to buy a product by considering many factors 

related to the product. Many factors are considered by consumers when buying 

store brand. Perceiving a product is the first thing thatmade by consumers when 

assessing products. The purpose of this study was to examine the relationship 

between perceived price, perceived quality, and perceived risk toward purchase 

intentions, the object of this research is Alfamart brand products and the research 

is conducted in Surabava. This research was conducted with the help of 

questionnaires instrument distributed to 30 respondents as small samples and 100 

respondents as big sample that obtained with the judgment sampling method. This 

study used a statistical method of multiple linear regression, with the SPSS 16.0 

statistical tools. The results of this study show that the perceived price and the 

perceived risk is partially not related with purchase intention, and perceived quality 

partially is related with purchase intension. While simultaneously the perceived 

price, perceived quality and the perceived risk is related to the purchase intention. 

 

 

Keywords : Store brand, perceived price, perceived quality, perceived risk, 

purchase intention. 
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