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THE INFLUENCE OF TELEVISION ADVERTISING MESSAGES, 

BRAND AMBASSADOR, BRAND IMAGE LUX SOAP ON 

CONSUMER PURCHASE INTENTIONS IN SURABAYA 
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ABSTRACT 

This study to determine the influence of television advertising messages 

LUX soap on consumer purchase intentions in Surabaya, to determine for the 

influencebrand ambassador LUX soap commercials on consumer purchase 

intentions in Surabaya, to determine the influence LUX soap brand image to 

consumer purchase intentions in surabaya, and to determine together the same 

influence of advertising messages commercial LUX soap, brand ambassador, 

andbrand image on consumer purchase intentions in Surabaya.Sampling 

techniques in this study using the technique of judgement sampling with a sample 

size of 120 respondents, software tools spss 16 for windows to process the data. 

 

Keywords : Television advertising message, brand ambassador, brand image and 

purchase intention. 
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