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PENGARUH KESADARAN MEREK, PERSEPSI KUALITAS, DAN
LOYALITAS MEREK TERHADAP MINAT BELI TELEPON SELULER
MEREK IPHONE

Ulif Meinar Kinasih
STIE Perbanas Surabaya
Email: ulifmeinar@gmail.com

ABSTRACT

The purpose of this research to examine the effect of brand awareness, perceived
quality, and brand loyalty on consumer purchase intention toward cellular phones
iPhone. The sample of this research is the respondent who has the intention to buy
a cell phone brand iPhone. Non probability sampling with judgement sampling is
use to get the sample for this research. The questionnaire as an instrument to get
the response from respondent and the gquestionnaire was spread to 120 people in
sample criterion. The sample criterion in this research is a domiciled in
Indonesia, above 17 years old, the people who has the itention to buy a cell phone
brand iPhone. SPSS 19 for windows is use to description analyse in this research.
Multiple Regression Analyse (MRA) and Classical Assumption is use to examine
the independent variables and dependent variable. The analyse in this research is
shows that perceived quality and brand loyalty has positive significant on
consumer purchase intention, but not to brand awareness.

Keywords : brand awareness, perceived quality, brand loyalty, purchase
intention, cellular phone
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