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MOTTO :

“TAK ADA YANG TAK MUNGKIN SAAT KITA MAU BERJUANG UNTUK 
MENGGAPAINYA” “F7R”

Sukses itu terjadi saat adanya persiapan, 
kerja keras, & Selalu belajar dari sebuah 

kegagalan masa lalu..

Jangan hanya berfikir dampak positif saja, namun juga berfikirlah 
dampak negatif yang akan kita timbulkan.... F7R

Berilah yang terbaik meski kita bukanlah yang terbaik.... F7R

Berusahalah Untuk Menjadi Yang Terbaik, Tetapi 
Jangan Pernah Berfikir Dirimulah Yang Terbaik. 

(Benjamin Franklin)

*=F474R=*
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THE INFLUENCE OF PROMOTION, LOCATION, AND SERVICE 
QUALITY ON CUSTOMER’S BUYING DECISION

IN BANK MANDIRI SURABAYA

Muhammad Fajar Fahrudin
Student of Faculty Economic, Banking Management

STIE Perbanas Surabaya

ABSTRACT

Today competition in the banking sector is becoming increasingly 
stringent. In order to win the competition of the banks must provide excellent 
services. Banks should pay attention to the promotion activity, location, and 
quality of service in order to attract customer’s to save. This study examined the 
effect of promotion, location, and service quality on customer’s buying decision in 
Bank Mandiri Surabaya. For this purpose, a sample of 74 customer of Bank 
Mandiri Surabaya was selected through the judgment sampling technique. 
Regression analysis with SPSS software were used for data analysis and 
hypotheses testing. The results showed that the influence of promotion and 
location on customer’s buying decision in Bank Mandiri Surabaya are not 
significant. While service quality has positive and significant effect on customer’s
buying decision in Bank Mandiri Surabaya. The finding of this study suggests that 
Bank Mandiri Surabaya should pay attention to service quality in order to 
increase saving customer’s.

Key words : Promotion, Location, Service Quality, Customer’s Decision, Bank 
Mandiri Surabaya


	COVER SKRIPSI FAJAR.docx
	siap di ujikan.jpg
	Lulus Skripsi.jpg
	pengesahan skripsi.jpg
	MOTTO dan PERSEMBAHAN.docx
	Kata Pengantar.docx
	DAFTAR ISI.docx
	DAFTAR TABEL.docx
	DAFTAR GAMBAR.docx
	DAFTAR LAMPIRAN.docx
	abstract.docx

