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ABSTRACT 

 

 

The majority of Indonesian society have a consumed tea culture. In Indonesian is 

a huge range of product tea specially for bottled drinking practical. Subject of this 

research is Tea Bottle Sosro product in Surabaya. Purpose of this research was to 

determine the effect of advertising, sales promotion and corporate image on 

brand equity. This reseach uses judgment sampling method with total respondent 

are 90 respondent. The research use by statistical Analysis with software SPSS 

16.0 For Windows. The result of thus research that is the role of advertising is 

significant does not influencing brand equity, sales promotion role is significant 

influence the brand equity, and company image does not influencing brand equity 

significantly. Managerial Implications of this research is sales promotion on tea 

bottle sosro product is the most attention form the brand equity, sales promotion 

activities to attarct consumers with the purpose of brand equity. 

 

Keyword : Advertising, Sales Promotion, Corporate Image and  Brand Equity 

 


