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ABSTRACT 

 

 

To consider all aspects of their daily needs, purchase intention decisions are often 

become a major factor in the activities of consumptive users. The purpose of this 

study was to test the significance partial and simultaneous brand trust and 

perception of luxury brands on purchase intention of Garuda Indonesia 

passangers in Surabaya. This study used a questionnaire to get information the 

respondents.  

Questionnaire distributed to a hundred people who had used the Garuda 

Indonesia airlines. Services multiple regression analysis was used to examine the 

effect of independent variable on dependent variable. The result showed that 

awareness and brand trust have significant positive effect on of purchase 

intention, however not to luxury brand perception. The implications of this 

research, the company should strengthen the awareness and increase the 

confidence related with the system built by Garuda Indonesia airlines services 
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