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THE EFFECT OF SOCIAL MEDIA MARKETING ACTIVITIES ON
BRAND AWARENESS AND BRAND IMAGE THAT HAS AN
IMPACT FOR ELECTRONIC-WORDOF MOUTH
OF BATIK DANAR HADI CONSUMERS

Adellya Puspitasari Faqih Hasan
STIE Perbanas Surabaya
Email: 2016210221 @students.perbanas.ac.id
Surabaya

ABSTRACT

This study analyzed The Effect Of Social Media Marketing Activities On Brand
Awareness and Brand Image that has an Impact for Electronic-Word Of Mouth Of
Batik Danar Hadi Consumer. This study is used an independent variable of Social
Media Marketing Activities, for the dependent variable is Electronic-Word Of
Mouth, Brand Awareness and Brand Image.

A survey was conducted with a total 100 who use social media, know the social
media Batik Danar Hadi, buy and use Batik Danar Hadi in Gresik, Bangkalan,
Mojokerto, Surabaya, Sidoarjo, and Lamongan (Gerbangkertasusila). This study
was used non probability sampling technique. The collected data were analyzed
through structural equation Modeling using WarpPLS 6.0 as a tool.

The result of this study showed that Social Media Marketing Activities significantly
affected Brand Awareness and Brand Image and that Brand Awareness
significantly affected Brand Image. The effect Of Brand Awareness on Electronic-
Word Of Mouth was insignificant and that Brand Image significanty affected
Electronic-Word Of Mouth.

Key words: Social Media Marketing Activities, Brand awareness, Brand Image,
Electronic-Word Of Mouth.
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ABSTRAK

Penelitian ini menganalisis Pengaruh Aktivitas Pemasaran Media Sosial Terhadap
Kesadaran Merek dan Citra Merek yang Berdampak pada Electronic-Word Of
Mouth (E-WOM) Konsumen Batik Danar Hadi. Penelitian ini menggunakan
variabel independen dari Aktivitas Pemasaran Media Sosial,variable dependen
adalah Electronic-Word Of Mouth (E-WOM), Kesadaran Merek dan Citra Merek.
Survei dilakukan dengan total 100 responden yang menggunakan media sosial,
mengetahui media sosial Batik Danar Hadi, membeli dan menggunakan Batik
Danar Hadi di Gresik, Bangkalan, Mojokerto, Surabaya, Sidoarjo dan Lamongan
(Gerbangkertasusila). Penelitian ini menggunakan teknik sampling non probability.
Data yang dikumpulkan dianalisis melalui permodelan persamaan struktural
(structural equation Modeling) menggunakan WarpPLS 6.0 sebagai alat bantu.
Hasil penelitian ini menunjukkan bahwa Aktivitas Pemasaran Media Sosial secara
signifikan mempengaruhi Kesadaran Merek dan Citra Merek. Efek Kesadaran
Merek pada Electronic-Word Of Mouth (E-WOM) tidak signifikan, dan Citra Merek
secara signifikan mempengaruhi Electronic-Word Of Mouth (E-WOM)

Kata Kunci:Aktivitas Pemasaran Media Sosial, Kesadaran Merek, Citra Merek,
Electronic-Word Of Mouth(E-WOM)
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