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THE EFFECT OF PRODUCT KNOWLEDGE AND BRAND IMAGE ON
PURCHASE INTENTION OF SUZUKI MATIC IN SURABAYA

NABILA RIFQIAH

STIE Perbanas Surabaya
Email : nabilarifgiah@gmail.com
JI. Nginden semolo 34-36 Surabaya

ABSTRACT

This study was conducted to determine the effect of brand image are significantly
mediate the effect of consumer product knowledge to the consumer purchase
intention on the consumer a Suzuki matic in Surabaya. Sampling technique in this
study was non-probability sampling method with Judgement Sampling. Data were
collected from 120 respondents. Respondents who have consumer, in Surabaya.
The analysis method used in this research is the analysis path test using the SPSS
program for windows 19. The results is brand image in the mediating effect of
product knowledge to the purchase intention on a Suzuki matic in Surabaya.

KEYWORDS. Brand image, product knowledge, purchase intention, SPSS
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