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THE INFLUENCE OF STORE ENVIRONMENT, SOSIAL MEDIA AND 

TRUST TO PURCHASE DECISION ZARA PRODUCT FASHION IN 

SURABAYA 

 

Anisa Meilana 

2015210173 

STIE Perbanas Surabaya 

2015210173@students.perbanas.ac.id 

 

ABSTRACT 

 

The aim of this study is to examine The Influence Of Store Environment, Sosial 

Media and Trust to Purchase Decision Zara Product Fashion in Surabaya. The 

number of respondents from this study are 200 respondents which have criteria 

such as respondents must be at least 19 years old and live in Surabaya, have 

made a purchase of fashion product Zara  at least one. The technique to analyze 

the data using AMOS 22 program. The results of the study explained that the store 

environment and trust had a positive and significant effect on purchasing 

decisions. Social media also has a significant positive effect on trust. Meanwhile, 

social media has a positive effect but the effect is not significant on purchasing 

decisions. 

 

Keywords : store environment, social media, trust and purchase decision
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PENGARUH LINGKUNGAN TOKO, MEDIA SOSIAL DAN 

KEPERCAYAAN TERHADAP KEPUTUSAN PEMBELIAN PRODUK 

FASHION ZARA DI SURABAYA 

 

Anisa Meilana 

2015210173 

STIE Perbanas Surabaya 

2015210173@students.perbanas.ac.id 

 

 

ABSTRAK 

 

Tujuan dari penelitian ini adalah untuk mengetahui Pengaruh Lingkungan Toko, 

Sosial Media Dan Kepercayaan Terhadap Keputusan Pembelian Produk Fashion 

Zara Di Surabaya. Jumlah responden pada penelitian ini sebanyak 200 responden 

dengan kriteria responden berusia minimal 19 tahun dan tinggal di Surabaya, 

pernah melakukan pembelian produk fashion Zara minimal satu kali pembelian. 

Teknik analisis data yang digunakan, program AMOS 22. Hasil penelitian 

menjelaskan bahwa lingkungan toko dan kepercayaan berpengaruh positif dan 

signifikan terhadap keputusan pembelian. Media sosial juga berpengaruh positif 

signifikan terhadap kepercayaan. Sementara itu, media sosial berpengaruh positif 

tetapi pengaruhnya tidak signifikan terhadap keputusan pembelian.  

 

Kata kunci : lingkungan toko, media sosial, kepercayaan dan keputusan 

pembelian. 
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