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Setiap manusia diciptakan sama dan dinilai sama oleh Allah SWT, hanya amal
yang membedakan satu dan lainnya. Begitupun wanita, kita memiliki hak yang
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wanita, karena nanti kitalah yang akan melahirkan penerus-penerus bangsa.
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Robb.
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EFFECTS OF BRAND AWARENESS, BRAND IMAGE, BRAND LOYALTY
AND PERCEIVED QUALITY ON PURCHASING DECISION OF

SMARTPHONE SAMSUNG

Endah Novita Kusuma Wardani
STIE Perbanas Surabaya
indah.nkw@gmail.com

ABSTRACT

The purpose of this research is to analyze wheater Brand Awareness,
Brand Image, Brand Loyalty and Perceived Quality simultaneously and partially
have significant effect toward Purchasing Decision of Smartphone Samsung. This
research was used by using questionnaires methods. Population of this study was
people in_Indonesia. Questionnaires were distributed to all regions in-Indonesia
through social media. Research involves to 250 of people in Indonesia. The
sampling technique in this study was used Convenience Sampling. Technique of
data analysis is using multiple linier regression analysis. The result of the
research showed that Brand Awreness, Brand Image, Brand Loyalty and
Perceived Quality simultaneously have significant effect toward Purchasing
Decision of Smartphone Samsung. Brand Loyalty and Perceived Quality have
positive significant effect towards Purchasing Decision. Brand Awareness and
Brand Image partially have insignificance effect toward Purchasing Decision.

Keywords : Brand Awreness, Brand Image, Brand Loyalty, Perceived Quality,
Purchasing Decision
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