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ABSTRACT 

 

 

This  study  aims  to  determine  the  effect  of  the  marketing  mix  towards 

financing customers from Bank Muamalat Indonesia purchasing decisions. 

Marketing Mix are  product,  price,  place,  promotion,  people,  process,  and  

physical evidence (7Ps) towards financing customers Bank Muamalat Indonesia 

purchasing decisions. It was conducted on 116 customers financing  in Indonesia 

who have purchased financing products. Based on multiple regression analysis, 

The result of the research showed that marketing mix simultaneously have 

significant effect towards financing customers Bank Muamalat Indonesia 

purchasing decisions. Price, place, promotion, people, and process partially have 

positive insignificance effect towards financing customers Bank Muamalat 

Indonesia purchasing decisions. Product and physical evidence partially have 

negative insignificance effect towards financing customers Bank Muamalat 

Indonesia purchasing decisions. 
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