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THE EFFECT OF BRAND IMAGE, PERCAIVED RISK, BRAND ATTITUDE  

AND BRAND CREDIBILITY TOWARD PURCHASE INTENTION  

OF CLEO OXYGEN BOTTLED WATER PRODUCT 

IN SURABAYA 
 

Wildan Isamar Kurnia 
 

STIE Perbanas Surabaya 
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ABSTRACT 

This study aims to determine the effect of Brand image, Perceived Risk, Brand Attitude,And 

Brand Credibility toward Purchase Intention of Cleo Oxygen Bottled Water Product in 

Surabaya. This research is a survey one with causal relationship constructs, so questionnaire 

is the main data source. Questionnaire measured with Likert scale and then data analysis 

done using structural equation model using Amos 22.0 program. The results showed that 

Brand Image significantly influence Perceived Risk because the standardized regression 

weight is -0.983 with value of C.R of -13.702 and p value of 0.001. Perceived Risk does not 

significantly influence Purchase Intention because standardized regression weight is -1.072 

with value of C.R of -1.026 and p value of 0.305. Brand Image does not significantly 

influence Purchase Intention because standardized regression weight is -1.107 with value of 

C.R of -1.049 and p value of 0.294. Brand Image significantly influence Brand Attitude 

because the standardized regression weight is 0.474 with value of C.R of -1.125 and p value 

of 0.260. Brand Attitude does not significantly influence Purchase Intention because 

standardized regression weight is -0.202 with value of C.R of -1.125 and p value of 0.260. 

Brand Credibility significantly influence Brand Attitude because the standardized regression 

weight is 0.448 with value of C.R of 3.302 and p value of 0.001. Brand Credibility 

significantly influence Purchase Intention because the standardized regression weight is 

1.230 with value of C.R of 6.092 and p value of 0.001. 
 

Keywords: Brand Image, Perceived Risk, Brand Attitude, Brand Credibility, Purchase 

Intention, Cleo Oxygen Bottled Water. 
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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Pengaruh Citra Merek, Persepsi Risiko, 

Sikap Merek dan Kredibilitas Merek terhadap Niat Beli Pada Produk Air Minum Dalam 

Kemasn di Surabaya. Penelitian ini menurut pendekatannya menggunakan penelitian 

kuantitatif, Karena variabelnya bersifat sebab-akibat, dimana data penelitiannya berupa angka 

dan dianalisis melalui metode statistik. Sumber data utama penelitian ini berasal dari 

kuesioner yang diukur dengan skala Likert dan disebarkan kepada sebanyak 130 orang 

konsumen Beng-beng di Surabaya. Sampel dipilih secara dengan teknik judgment sampling 

dalam katagori Non Probability sampling. Data penelitian kemudian dianalisisdengan teknik 

model persamaan struktural (SEM) dengan memanfaatkan program AMOS 22.0. Hasil 

penelitian memperlihatkan bahwa Citra Merek berpengaruh signifikan terhadap Persepsi 

Risiko karena pengaruhnya memiliki nilai p sebesar 0,001 (p ≥ 0,05). Persepsi Risiko 

berpengaruh tidak signifikan terhadap niat beli karena pengaruhnya memiliki nilai p sebesar 

0.497 (p < 0,05). Citra merek terhadap berpengaruh tidak signifikan terhadap Niat Beli 

karena pengaruhnya pengaruhnya memiliki nilai p sebesar 0,576 (p < 0,05). Citra Merek 

berpengaruh signifikan terhadap Sikap Merek karena pengaruhnya memiliki nilai p sebesar 

0,001 (p ≥ 0,05). Sikap Merek berpengaruh signifikan terhadap Niat Beli karena pengaruhnya 

memiliki nilai p sebesar 0,040 (p ≥ 0,05). Kredibilitas Merek berpengaruh signifikan terhadap 

Sikap Merek karena pengaruhnya memili nilai p sebesar 0,001 (p < 0,05) Kredibilitas Merek 

berpengaruh signifikan terhadap Niat Beli ka pengaruhnya memiliki nilai p sebesar 0,001 (p 

≥ 0,05). 

 

 

Kata Kunci :  Citra Merek, Persepsi Risiko, Sikap Merek, dan Kredibilitas Merek, Niat Beli, 

Air Minum Dalam Kemasan Merek Cleo Beroksigen 
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