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MOTTO 

“ Do not put off doing a job because nobody knows whether 

we can meet tomorrow or not “ 

“ Jangan menunda-nunda untuk melakukan suatu pekerjaan 

karena tidak ada yang tahu apakah kita dapat bertemu hari sok 

atau tidak “ 
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THE EFFECT PERCEIVED OF TRUST, PERCEIVED USEFULNESS, TO 

THE ADOPTION OF INTERNET BANKING AND THE PERCEPTION 

OF EASE OF USE IN MEDIATION BY ATTITUDE THE MANDIRI 

BANK IN SURABAYA 
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Email : 2013210866@students.perbanas.ac.id 

 

ABSTRACT 

 

 

Today's Internet is becoming a daily necessity, people are turning from using cash 

to non-cash transactions. This study aims to analyze the trust, usefulness, ease of 

use adoption of internet banking, analyze the ease of attitude and influence 

attitude toward adoption of internet banking of Bank Mandiri in Surabaya. The 

design of this study used quantitative research by spreading the questionnaire. The 

number of samples used in this study were 30 small samples and 100 large 

samples with a total of 130 samples. The test equipment used is WarpPLS. Based 

on the results of data analysis with research it can be concluded that the ease of 

use and usefulness variables have positive but not significant impact on the 

adoption of internet banking Bank Mandiri in Surabaya. Trust has a significant 

positive impact on the adoption of internet banking Bank Mandiri in Surabaya. 

The ease of significant positive impact on internet banking adoption is mediated 

by attitudes at Bank Mandiri in Surabaya. The attitude of using internet banking 

has a significant positive effect on Bank Mandiri internet banking adoption in 

Surabaya. 

 
 

Keywords: Perceived Trust, Perceived Usefulness, Perceived Ease Of Use, 

Attitude, internet banking adoption 
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