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THE INFLUENCE OF BRAND AWARENESS, BRAND IMAGE,
AND WORD OF MOUTH ON PURCHASE INTENTION
OF NINTENDO SWITCH IN SURABAYA

Andhika Persada Putra
STIE Perbanas Surabaya
Email :2013210123@students.perbanas.ac.id

ABSTRACT

Every company would want the intentions to buy in their consumer.
Purchase intentions could grows in the consumer when the consumer knows the
brand well through the good images or surrounding environments. This study is to
know how brand awareness, brand image, and word of mouth affect purchase
intention of Nintendo Switch in Surabaya. Quantitative method was used in this
research. To conduct this research, the data collection method was used
questionnaires of 82 respondents. Multiple regression was used in this research to
analyze the data statistically. The results showed that brand image and word of
mouth are significantly affects purchase intentions while brand awareness is not
strongly affects purchase intentions of Nintendo Switch in Surabaya.

Keywords :brand awareness, brand image, word of mouth, purchase intention
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