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ABSTRACT 

 

The purpose of this research is to determine the influence of brand image, brand 

attitude and brand preference of the purchase intention pucuk harum tea in 

surabaya. The variable used in this research were brand image, brand attitude, 

brand preference, and purchase intention. This research used judgement sampling 

technique in order to get samples. Structural Equation Modeling AMOS was used 

for the analysis technique in this research with 130 respondent. The result of this 

study proves that the brand attitude have a significant influence on brand image 

but no significant  influence on purchase intention. Brand attitude have a 

significant influence on brand preference. Brand preference have significant 

influence on purchase intentions.  

Keyword :Brand Image, Brand Attitude, Brand Preference, and Purchase 

Intention. 

  

 


