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THE INFLUENCE OF BRAND TRUST, BRAND IMAGE AND BRAND
AWARENESS TO BRAND LOYALTY ON HONDA VARIO
IN SURABAYA

Nurul Safitri
STIE Perbanas Surabaya
Email : 2013210360@students.perbanas.ac.id

ABSTRACT

This study aims to analyze the influence of brand trust, brand image and brand
loyalty to brand loyalty on Honda Vario in Surabaya. The sample in this study is
the user of Honda Vario in Surabaya. The number of samples used in as - many as
100 respondents obtained through questionnaires and using purposive sampling
technique. The instrument of data collection using questionnaires with Likert
scale that each have been tested and has fulfilled the validity and reliability
requirements. Data analysis using multiple linear regression. The analysis tool
used is SPSS version 16.0. The results of this study indicate that brand trust, brand
image and brand awareness have positive and significant impact on brand loyalty
simultaneously. The result of doubled linear regression analysis showed that
brand trust variable had a significant positive effect on brand loyalty, brand image
had positive effect not significant to brand loyalty, and brand awareness had a
significant positive effect on brand loyalty.

Keyword : Brand Trust, Brand Image, Brand Awareness, Brand Loyalty
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PENGARUH KEPERCAYAAN MEREK, CITRA MEREK DAN
KESADARAN MEREK TERHADAP LOYALITAS
MEREK HONDA VARIO DI SURABAYA

Nurul Safitri
STIE Perbanas Surabaya
Email : 2013210360@students.perbanas.ac.id

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kepecayaan merek, citra
merek dan-kesadaran merek terhadap loyalitas merek Honda Vario di Surabaya.
sampel-dalam penelitian ini adalah pengguna Honda Vario di Surabaya. Jumlah
sampel yang digunakan pada sebanyak 100 responden yang diperoleh melalui
kuesioner dan menggunakan teknik purposive sampling. Instrumen pengumpulan
data menggunakan kuesioner dengan skala Likert yang masing-masing sudah
diujicobakan dan telah memenuhi syarat validitas dan reliabilitas. Analisis data
menggunakan regresi linier berganda. Alat analisis yang digunakan adalah
program SPSS versi 16.0. Hasil penelitian ini-menunjukkan bahwa kepercayaan
merek, citra merek dan kesadaran merek berpengaruh- positif dan signifikan
terhadap loyalitas merek secara simultan. Hasil analisis regresi linier berganda
menunjukkan bahwa variabel kepercayaan merek berpengaruh positif signifikan
terhadap loyalitas merek, citra merek berpengaruh positif tidak signifikan
terhadap loyalitas merek, dan kesadaran merek berpengaruh positif signifikan
terhadap loyalitas merek.

Kata Kunci : Kepercayaan Merek, Citra Merek, Kesadaran Merek, dan
LoyalitasMerek
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