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ABSTRACT 

 

 

The purpose of this study is to determine the reputation, convenience, and 

attractiveness have a partially significant effect on the decision of BRI’s customer. 

The population of this study are customers in BRI Mojokerto who use saving 

simpedes. The sample uses 105 respondents which were selected based on the 

sampling technique used purposive sampling technique. The data used are 

primary data. Methods of data collection using a questionnaire with likert scale. 

Data were analyzed using analysis of Validy, Reliability Test, Descriptive, 

Classical Assumption Test, Linear and T test using SPSS 20 as analytical tool. 

Based on the calculations and the results of partial hypothesis, reputation known 

to have a significant positive effect, convenience has a significant positive effect, 

and attractiveness has a significant positive effect. 

 

 

Keyword : Reputation, Convenience, Attractiveness, and Product Saving 

Simpedes BRI 
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ABSTRAK 

 

 Tujuan penelitian ini untuk mengetahui apakah Reputasi, Kenyamanan, 

dan Daya Tarik mempunyai pengaruh yang signifikan secra parsial terhadap 

keputusan nasabah memilih produk tabungan simpedes Bank Rakyat Indonesia. 

Penelitian ini menggunakan populasi nasabah Bank Rakyat Indonesia di 

Mojokerto yang menggunakan Produk Tabungan Simpedes. Sampel yang 

digunakan 105 responden dipilih berdasarkan teknik sampling yang menggunakan 

teknik purposive sampling. Jenis data yang digunakan adalah data primer. Metode 

pengumpulan data menggunakan analisis Validiytas, Reliabilitas, Uji Deskriptif, 

Uji Asumsi Klasik, Linier Berganda dan Uji T dengan menggunakan alat analisis 

SPSS 20. Berdasarkan perhitungan dan hasil hipotesis secara parsial diketahui 

reputasi mempunyai pengaruh signifikan positif, kenyamanan mempunyai 

pengaruh signifikan positif, dan daya tarik mempunyai pengaruh signifikan 

positif. 

 

 

Kata Kunci : Reputasi, Kenyamanan, Daya Tarik dan Produk Tabungan 

Simpedes BRI 
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