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THE IMPACT OF BRAND CREDIBILITY, BRAND ATTITUDE AND PRICE 

SENSITIVITY ON PURCHASE INTENTION OF COFFE ABC  

IN SURABAYA 

 

M. Firmandiansyah Rachman P. 

 

STIE Perbanas Surabaya 

Email: 2013210020@students.perbanas.ac.id 

 

ABSTRACT 

This study aims to determine The impact of Brand Credibility, Brand 

Attitude and Price sensitivity on Purchase Intention of Coffe ABC in Surabaya. 

This research is a research based on the quantitative approach, because the 

variables are causal, data are numbers and analyzed through such a statistical 

method. The source of main data of this study consists of questionnaires measured 

by Likert scale and distributed to as many as 130 consumers of coffee ABC in 

Surabaya. Samples determined with a judgment sampling technique based on 

Non-Probability sampling category. Research data then analyzed by technique of 

structural equation model (SEM) using AMOS 22.0 program. The results show 

that Brand credibility has no significant effect toward brand attitude because its 

effect has a p value of 0276 (p  0.05). Brand credibility has significant effect 

toward purchase intention because its influence has p value of 0.028 (p < 0.05). 

Price sensitivity has no significant effect toward Purchase intention because its 

effect has a p value of 0.457 (p <0.05). The Brand attitude has no significant 

effect toward purchase intention because its effect has a p value of 0.877 (p  

0.05).  

 

Keywords:  Brand credibility, Brand attitude, Price sensitivity, Purchase 

intention, coffee ABC 
 

 


