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ABSTRACT

The purpose of this research was to determine factors influencing willingness to
pay on Coffee Bean'’s customers. There are four constructs compiled into a structural model
to explain willingness to pay level of Coffee Bean, i.e. brand image, product, customer
satisfaction, and willingness to pay.

Data collection used convenience sampling method by randomly taking all
customers that purchase Coffee Bean at Supermall Pakuwon Surabaya. There are 200
respondents would be analyzed in this research. The method analysis used in this research is
partial least square (PLS) using the program WarpPLS 5.0.

The results showed that the overall proposed hypothesis was accepted except one
hypothesis relationship between product to willingness to pay had no significant relationship.
The limitation and suggestions for Coffee Bean as Coffee producer were also discussed at the
end of this research.
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