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THE AFFECT OF MOTIVATION, COMPENSATION, AND CULTURE
ORGANIZATION TO MARKETER PERFORMANCE OF PT. BANK X
INDONESIA

Aprilya Eka Susianti, S.E
Sekolah Tinggi llmu Ekonomi Perbanas Surabaya

ABSTRAK

The purpose of this research is to examine and analyze the influence of
motivation, compensation, and culture organization to marketer performance in
PT. Bank X Indonesia. The sample is 42 of marketer performance with the data
collection method used a questionnaire for then analyzed use SPSS for Windows
version 20.0. The analyzing method was multiple linear regression test.

The result of regression analysis showed that motivation, compensation, and
culture organization variables simultaneously affect insignificant to marketer
performance PT. Bank X Indonesia. The result of t-test showed that motivation,
compensation, and culture organization variables partial affect insignificant to
marketer performance PT. Bank X Indonesia.

Keywords : motivation, compensation, culture organization, performance
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