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Analysis Effect of Perceived Price, Advertising, Packaging, Intention To Buy Biscuit
Sandwich Oreo In Surabaya

Achrizal Syahrudin
STIE Perbanas Surabaya
Email: 2011210543@students.perbanas.ac.id
JI. Tuban 2 no 85-87 Surabaya

ABSTRACT

Abstract: Biscuit sandwich has a great variety of brands but remain Oreo biscuit
sandwich biscuit sandwich dominate the market because that is remembered by the
consumer only thanks to its advertising Oreo highly in consumer recall. Therefore, the
impact of such a perception could use pricing, advertising, packaging for the purchase
intention and processed by SPSS 16.0 for Windows. This data was obtained 100
respondents knew Oreo biscuit sandwich from Surabaya in Indonesia judgment sampling
techniques used for data collection. Results showed from this study is the perception
variable pricing, advertising, packaging has a significant positive impact on purchase
intentions Oreo biscuit sandwich in Surabaya

Keywords: perception of pricing, advertising, packaging, purchase intent, biscuit
sandwich
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Analisis Persepsi Harga, Iklan, Kemasan, Terhadap Niat Beli Biscuit Sandwich
Oreo Di Surabaya
Achrizal Syahrudin
STIE Perbanas Surabaya
Email: 2011210543@students.perbanas.ac.id
JI. Tuban 2 no 85-87 Surabaya

ABSTRAK

Abstrak: Biscuit sandwich memiliki berbagai macam merek namun biscuit sandwich
Oreo tetap menguasai pasar karena biscuit sandwich yang di ingat oleh konsumen hanya
Oreo berkat iklannya yang sangat di ingat konsumen. Oleh karena itu dampak seperti itu
dapat digunakan persepsi harga, iklan, kemasan untuk niat beli dan di proses oleh SPSS
16.0 for Windows. Data ini diperoleh 100 responden mengetahui biscuit sandwich Oreo
dari Surabaya di Indonesia teknik sampling judgment digunakan untuk pengumpulan
data. Hasil penelitian menunjukkan dari penelitian ini adalah variabel persepsi harga,
iklan, kemasan memiliki dampak positif signifikan pada niat beli biscuit sandwich Oreo
di Surabaya

Kata kunci: persepsi harga, iklan, kemasan, niat pembelian, biscuit sandwich
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