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[5] For indeed, with hardship (will be) ease

[5] Karena sesungguhnya sesudah kesulitan itu ada kemudahan,

[6] Indeed, with hardship (will be) ease
[6] sesungguhnya sesudah kesulitan itu ada kemudahan.

Karena bukan tanpa alasan Allah SWT menegaskan
kalimat (ayat) ini sampai 2 kali.

“Tetap bekerja keras, optimis, pantang menyerah dan
selalu bersyukur”.
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THE INFLUENCE OF BRAND EQUITY ON PRICE PREMIUM AND
PURCHASE INTENTION IN POLYGON BIKES
SURABAYA

Angga Viesto Alvindo
Student of Marketing Management
STIE Perbanas Surabaya
Email : viestoalvindo@gmail.com

Abstract

The purpose of this study is to propose and test the influence of brand equity on
price premium and purchase intention in Polygon bikes at Surabaya. The model
and hypotheses are tested with a sample of 120 customers. Data were analysed
through confirmatory factor analysis and structural equation modelling. The
results finds that brand association, brand loyalty, perceived quality and overall
brand equity have a significant influence to purchase intention and price premium
and between brand awareness has not a significant influence to purchase
intention. The paper suggests that marketers should carefully consider the brand
equity components when designing their brand strategies and adapt their
branding approaches to fit each marketing environment.

Keywords : Brand equity, Purchase intention, Price premium, Structural equation
modelling, SEM
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