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THE IMPACT OF BRAND AWARENESS, BRAND IMAGE, BRAND
LOYALTY, BRAND ASSOCIATION, BRAND ATTACHMENT,
AND PERCEIVED QUALITY ON CONSUMERS’
RE-PURCHASE DECISION OF CLEO
PRODUCTS IN SURABAYA

Mifta Andini Larasati
STIE Perbanas Surabaya
Email: 2015210810@students.perbanas.ac.id

ABSTRACT

This research aims to analyze whether brand awareness, brand image, brand
loyalty, brand association, brand attachment, and perceived quality have a partial
or simultaneous influence on Cleo consumers' re-purchase decisions in Surabaya.
The population of this research was the citizen of Surabaya who consumed Cleo
and the samples used were 30 small samples and 120 large samples, aged from 19
years old. The method of data collection in this research uses primary data in the
form of a questionnaire. Data is taken through the responses of respondents in
each statement contained in the questionnaire. The analysis technique used in this
research is multiple linear regression analysis. The results of this research
indicate that brand awareness, brand image, brand loyalty, brand association,
brand attachment, and perceived quality are simultanously having significant
influence on consumers® decision to re-purchase Cleo products in Surabaya.
Meanwhile, brand awareness, brand associations, and perceived quality are
partially have no significant influence on consumer’s re-purchase decisiom of
Cleo product in Surabaya.

Keywords . Brand Awareness, Brand Image, Brand Loyalty, Brand
Association, Brand Attachment, Perceived Quality, Consumers’
Re-purchase Decision.
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PEMBELIAN ULANG PRODUK CLEO
DI SURABAYA

Mifta Andini Larasati
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis apakah kesadaran merek, citra merek,
loyalitas merek, asosiasi merek, brand attachment, dan persepsi kualitas memiliki
pengaruh secara parsial ataupun simultan pada keputusan pembelian ulang konsumen
produk Cleo di Surabaya. Populasi penelitian ini-adalah masyarakat kota Surabaya
yang mengkonsumsi Cleo dan sampel yang digunakan adalah sebesar 30 sampel kecil
dan 120 sampel besar, yang berusia mulai dari 19 tahun. Metode pengumpulan data
dalam penelitian ini menggunakan data primer berupa kuesioner. Data diambil
melalui tanggapan responden pada setiap pernyataan-yang ada pada kuesioner.
Teknik analisis yang digunakan dalam penelitian ini adalah analisis regresi linear
berganda. Hasil penelitian ini menunjukkan bahwa kesadaran merek, citra merek,
loyalitas merek, asosiasi merek, brand attachment, dan persepsi kualitas secara
simultan berpengaruh signifikan terhadap keputusan pembelian ulang konsumen
produk Cleo di Surabaya. Sementara itu, Kesadaran merek, asosiasi merek, dan
persepsi kualitas secara parsial tidak berpengaruh signifikan terhadap keputusan
pembelian ulang konsumen produk Cleo di Surabaya.

Kata Kunci: Kesadaran Merek, Citra Merek, Loyalitas Merek, Asosiasi Merek,
Brand Attachment, Persepsi Kualitas, Keputusan Pembelian
Ulang.
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