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THE EFFECT OF BRAND AWARENESS, BRAND ASSOCIATION, BRAND
LOYALTY, BRAND IMAGE, PERCEIVED QUALITY, SATISFACTION OF
WEBSITE DESIGN ON REPURCHASE INTENTION OF CUSTOMER
TOKOPEDIA IN SURABAYA
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2015210295@students.perbanas.ac.id
Jalan Nginden Semolo 34-36 Surabaya 60118, Indonesia

ABSTRACT

The ease of finding products and buying products provides an opportunity
for the e-.ecommerce industry to increase sales of its products. This study aims to
determine the significance of the influence of Brand Awareness, Brand Association,
Brand Loyalty, Brand Image, Quality Perception, Website Design Satisfaction over
Intention to Repurchase Tokopedia customers in Surabaya. This study uses a
guestionnaire using a Likert scale. In this study, researchers used 110 respondents
who were divided into small samples and large samples, evaluating reliability and
validity to validate constructs and multiple linear regression to test hypotheses using
SPSS version 23. The results of this study indicate that the variables Brand
Awareness, Brand Association, Brand Loyalty, Brand Image, Perceived Quality,
Satisfaction Website Design has a simultaneously significant positive effect on
Repurchase Intention. While partially Brand Loyalty has a significant positive effect.
For Brand Awareness, Brand Associations, Brand Image, Quality Perception,
Website Design Satisfaction partially has no positive significant effect on
Repurchase Intention.

Keywords: Brand Awareness, Brand Association, Brand Loyalty, Brand Image,
Perceived Quality, Satisfaction Of Website Design, Repurchase Intention
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ABSTRAK

Kemudahan mencari produk dan membeli prroduk memberikan peluang
bagi industri e-ecommerce dalam meningkatkan penjualan produknya. Penelitian ini
bertujuan untuk mengetahui signifikansi pengaruh Kesadaran Merek, Asosias
Merek, Loyalitas Merek, Citra Merek, Persepsi Kualitas, Kepuasan Desain Website
terahadap Niat Beli Ulang pelanggan Tokopedia di Surabaya. Penelitian ini
menggunakan kuisioner dengan menggunakan skala likert. Dalam studi ini, peneliti
menggunakan 110 responden yang di bagi ke dalam sampel kecil dan sampel besar,
penilaian reliabilitas dan validitas dilakukan untuk memvalidasi konstruk dan regresi
linier berganda yang dilakukan untuk menguji hipotesis dengan menggunakan
perangkat lunak SPSS versi 23. Hasll pendlitian ini menunjukkan bahwa variabel
Kesadaran Merek, Asosias Merek, Loyalitas Merek, Citra Merek, Persepsi Kualitas,
Kepuasan Desain Website memiliki pengaruh signifikan positif secara simultan
terhadap Niat Beli Ulang. Sedangkan secara parsia Loyalitas Merek berpengaruh
signifikan positif. Untuk Kesadaran Merek, Asosiasi Merek, Citra Merek, Perseps
Kuditas, Kepuasan Desan Website secara parsid memiliki pengaruh tidak
signifikan positif terhadap Niat Beli Ulang.

Kata Kunci : Kesadaran Merek, Asosias Merek, Loyalitas Merek, Citra Merek,
Persepsi Kualitas, Kepuasan Desain Website Niat Beli Ulang.
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