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THE EFFECT OF PERCEPTIONS OF PRICE, QUALITY PRODUCT AND 

ISLAMIC SIMBOL ON THE CONSUMER BUYING INTENTIONMIE 

SAMYANG IN SURABAYA 

 

 

FAIZATUL WIDAD 

2015710088 

Email :faizatulwidad32@gmail.com 

 

ABSTRACT 

The discussion in this research is the problem of consumer buying intention in 

Mie Samyang that decreased sales. This research was aimed to empirically 

examine the effect of price perceptions, product quality and Islamic simbols on 

consumer buying intention in Mie Samyang. This analysis uses independent 

variables, namely the perception of price, product quality and Islamic simbols. 

The dependent variable is consumer buying intention in Mie Samyang. The 

sample in this research was conducted by distributing 80 questionnaires 

distributed to respondents. The sampling method was purposive sampling and 

Muslim student respondents in the city of Surabaya. The analysis technique in this 

study used descriptive analysis and statistical analysis with Partial Least Square 

(PLS) analysis and Structural Equation Modeling (SEM) techniques in WarpPlS 

6.0. The results of this research show that perceptions of price, product quality 

and simbol of Islam influence consumer buying intention in Mie Samyang in 

Surabaya. 

Keywords:price perceptions, product quality, Islamic simbols, consumer buying 

intention
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ABSTRAK 

Pembahasan dalam penelitian ini adalah permasalahan niat beli konsumen pada 

Mie Samyang yang mengalami penurunan penjualan. 

Penelitianinibertujuanuntukmengujisecaraempirispengaruhpersepsiharga, 

kualitasprodukdansimbolIslamterhadapniatbelikonsumen Mie Samyang. 

Analisisinimenggunakanvariabelindependenyaitupersepsiharga, 

kualitasprodukdansimbolIslam. Variabeldependennyaadalahniatbelikonsumen 

Mie Samyang.Sampelpadapenelitianinidilakukandenganmenyebarkan 80 

kuesioner yang dibagikankepadaresponden. Pengambilansampeldengancara 

purposive sampling danrespondenmahasiswa Muslim di kota Surabaya. 

Teknikanalisispadapenelitianinimenggunakananalisisdeskriptifdananalisisstatistik

denganteknikanalisisPartial Least Square (PLS) danStructural Equation 

Modeling (SEM) di WarpPlS 6.0. Hasilpenelitininimenunjukkanpersepsiharga, 

kualitasprodukdansimbolIslamberpengaruhterhadapniatbelikonsumen Mie 

Samyang di Surabaya. 

 

Kata Kunci : persepsi harga, kualitas produk, simbol Islam, niat beli konsumen 
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