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THE EFFECT OF SOCIAL MEDIA ON INTEREST TO BUY CONSUMER 

OF WARDAH COSMETIC PRODUCTS IN SURABAYA WITH BRAND 

ATTITUDE MEDIATION 

 

Yuli Astutik 

2014210266 

STIE Perbanas Surabaya 

Email: yuliastutik06@gmail.com 

 

ABSTRACT 

The purpose of this study is to determine the influence of social media on 

the buying interest of consumers in cosmetics in surabaya by mediating brand 

attitude. The number of respondents from this study is 100 respondents, data 

analysis technique are used pls (partial least square). The result of the study 

explained that social media had a significant in direct effect on buying interest, 

social media had a positive influence on brand attitudes, brand attitudes had a 

significant effect on consumers buying interest in cosmetic wardah, and brand 

attitudes could parcially mediate social media toward consumers” buying interest 

in cosmetics. The result of this study are expected to make the community more 

aware of the usefulness of social media more effectively and efficiently in the 

cosmetics divition in surabaya. So that consumers do not need to be afraid of the 

information provided and travel time to make a purchase. 

 

Keywords: Social Media, Brand Attitude, Buying Interest 
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ABSTRAK 
 

Tujuan dari penelitian ini yaitu untuk mengetahui pengaruh media sosial 

terhadap minat beli konsumen wardah kosmetik di surabaya dengan mediasi sikap 

merek. Jumlah responden dari penelitian ini adalah 100 responden, teknik analisis 

data yang digunakan pls (partial least square).  Hasil penelitian menjelaskan 

bahwa media sosial berpengaruh langsung tidak signifikan terhadap minat beli, 

media sosial berpengaruh positif terhadap sikap merek, sikap merek berpengaruh 

signifikan terhadap minat beli konsumen wardah kosmetik, serta sikap merek 

dapat memediasi secara parsial media sosial terhadap minat beli konsumen 

wardah kosmetik. Hasil penelitian ini diharapkan masyarakat lebih mengetahui 

kegunaan dari media sosial lebih efektif dan efisien dalam pembalian wardah 

kosmetik di surabaya. Sehingga konsumen tidak perlu takut atas informasi yang 

disediakan dan dapat menghemat waktu perjalanan melakukan pembelian.   
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