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Effect of Information Content and Form on Customers attitude and 

Transaction Intention in Mobile banking: Moderating Role of  

Percieved Privacy Concern In Surabaya 

 

DIEKA ALFIAN PUTRA PRATAMA 

Email: 2014210372@students.perbanas.ac.id 

 

ABSTRACT 

This study aims to analyze the effect of Information’s content (Information 

Relevance, Accuracy, and Timeliness of Information), and Information’s form 

(perceived Easy of Use) toward customer’s attitude of Bank Mandiri mobile 

banking in Surabaya. Then, to analyze the customer’s attitude of Mandiri Mobile 

banking toward Transaction Intentions, and examine the moderation effect of 

perceived privacy concern there. This research is quantitative research with data 

source questionnaires. The questionnaires were measured by Likert scale and 

distributed to as many as 135 respondents from customer of Bank Mandiri Mobile 

banking in Surabaya. Data analysis uses structural equation methods with Warp-

PLS program. The results showed that each variables those information’s 

relevance, information’s accuracy, information’s timeliness, and perceived ease 

of use had positive effect toward customer’s attitude of bank Mandiri mobile 

banking in Surabaya. Perceived Privacy Concern has moderating effect within 

effect of perceived Ease of Use on Customer’s Attitudes but does not have 

moderation effect within influence of Information’s Relevance, Information’s 

Accuracy, and information’s Timeliness. 

 

Keywords:  Information’s Relevance, Information’s Accuracy, information’s 

Timeliness, Perceived Ease of Use, Customer’s Attitude. 
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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Isi Informasi (Relevansi 

Informasi, Akurasi Informasi dan Ketepatan Waktu Informasi), Bentuk Informasi 

(Kemudahan Penggunaan), dan Kemudahan Penggunaan terhadap Sikap Nasabah 

mobile banking Bank Mandiri di Surabaya. Kemudian, tujuan selanjutnya yaitu 

menganalisis Sikap nasabah Mobile banking Mandiri terhadap Niat Transaksi, dan 

meneliti pengaruh moderasi perceived privacy concern. Penelitian ini adalah 

penelitian kuantitatif dengan sumber data berupa kuesioner. Kuesioner diukur 

dengan skala Likert dan disebarkan kepada sebanyak 135 orang pengguna Mobile 

banking Bank Mandiri di Surabaya. Analisa data mempergunakan metode 

persamaan struktural dengan program Warp-PLS. Hasil penelitian 

memperlihatkan bahwa Relevansi Informasi, Akurasi Informasi, Ketepatan Waktu 

Informasi, Kemudahan Penggunaan masing-masing berpengaruh positif terhadap 

sikap nasabah mobile banking Bank Mandiri di Surabaya. Perceived Privacy 

Concern memberi pengaruh moderasi pada pengaruh Kemudahan Penggunaan 

terhadap Sikap Nasabah tetapi tidak menjadi moderasi pada pengaruh Relevansi 

Informasi, Akurasi Informasi, dan Ketepatan Waktu Informasi. 

 

Kata Kunci :  Relevansi Informasi, Akurasi Informasi, Ketepatan Waktu 

Informasi, Kemudahan Penggunaan, sikap nasabah 

 

 

 

 

 


