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INFLUENCE OF INFORMATIVENESS, CREDIBILITY,
ENTERTAINMENT IN ADVERTISEMENT,
AND CONSUMER ATTITUDE TOWARDS
ACCEPTANCE MOBILE ADVERTISING
ON SHOPEE APPLICATION USERS
IN SURABAYA

Wanda Rose Kristiana
STIE Perbanas Surabaya
Email : 2014210167 @students.perbanas.ac.id

ABSTRACT

This study. aims to determine the influence of Informativeness,Credibility,
Entertainment in advertisement and Consumer Attitudes towards Acceptance
Mobile Advertising on Shopee application users in Surabaya. This study used a
quantitative approach and purposive sampling technique to selected sample . The
population in this study was people of Surabaya Shopee application users,
involved 100 respondents. Methods of data collection through the distribution of
questionnaires. Data analysis using descriptive analysis, and statistical analysis.
The data processing tool used WarpPLS version 6.0. The results showed that
Informativeness, . Credibility, and FEntertainment have. a significant positive
influence on Consumer Attitudes, as well as Consumer Attitudes have a significant
positive influence on Consumer Acceptance on_mobile advertising Shopee in
Surabaya.

Key words : Mobile Advertising, Informativeness, Credibility, Entertainment,
Consumer Attitudes, Consumer Acceptance, and WarpPLS.
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Keinformatifan, Kredibilitas,
dan Hiburan dalam iklan serta Sikap Konsumen terhadap Penerimaan Mobile
Advertising pada  pengguna  aplikasi Shopee di Surabaya. Penelitian ini
menggunakan pendekatan = kuantitatif dan menggunakan teknik purposive
sampling untuk memilih sampel. Populasi dalam penelitian ini adalah masyarakat
Surabaya pengguna aplikasi Shopee, dengan jumlah sampel 100 responden.
Metode pengumpulan = data melalui penyebaran kuesioner. Analisis data
menggunakan analisis deskriptif,dan analisis statistik. Alat pengolahan data yang
digunakan adalah. WarpPLS versi 6.0. Hasil penelitian menunjukkan bahwa
Keinformatifan, Kredibilitas, dan Hiburan memiliki pengaruh signifikan positif
terhadap Sikap Konsumen, serta Sikap Konsumen memiliki pengaruh signifikan
positif terhadap Penerimaan Konsumen pada mobile advertising Shopee di
Surabaya.

Kata Kunci : Mobile Advertising, Keinformatifan, Kredibilitas, Hiburan, Sikap
Konsumen, Penerimaan Konsumen, WarpPLS
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