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THE INFLUENCE OF PRODUCT QUALITY, WORD OF 

MOUTH AND BRAND IMAGE ON PURCHASE INTENTION 

IPHONE IN SURABAYA 

 

Nabila Rahmani 

Student of Marketing Management  

STIE Perbanas Surabaya 

Email: rahmaninabila28@gmail.com 

 

 

ABSTRACT 

 

The purpose of this study is to test the effect of product quality, word of mouth and 

brand image of the purchase intention iPhone in Surabaya. Models and 

hypothesis were tested with a sample of 120 respondents. Data were Analyzed 

using multiple linear regression analysis. Results of the the data found that the 

product quality, word of mouth and brand image has a significant positive 

influence on purchase intentions. This study shows that the brand image plays an 

important role towards a product, with good product quality and the word of 

mouth is more influential in purchase intention.  

Keywords: Product Quality, Word of Mouth, Brand Image, Purchase Intention, 

multiple linier regression analysis 
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ABSTRAK 

 

Tujuan dari penelitian ini adalah untuk menguji pengaruh kualitas produk, dari 

mulut ke mulut dan citra merek dari niat pembelian iPhone di Surabaya. Model 

dan hipotesis diuji dengan sampel 120 responden. Data dianalisis menggunakan 

analisis regresi linier berganda. Hasil dari data menemukan bahwa kualitas 

produk, dari mulut ke mulut dan citra merek memiliki pengaruh positif yang 

signifikan terhadap niat pembelian. Penelitian ini menunjukkan bahwa citra merek 

memainkan peran penting terhadap suatu produk, dengan kualitas produk yang 

baik dan dari mulut ke mulut lebih berpengaruh dalam niat pembelian. 

 

Kata kunci: Kualitas Produk, Informasi Lisan, Citra Merek, Niat Beli, analisis 

regresi linier berganda 
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