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THE INFLUENCE ANALYSIS OF PERCEPTION USEFULLNES AND
PERCEPTION EASE OF USE TO MOBILE BANKING ADOPTION
WITH MEDIATION HEDONIC MOTIVATION
BANK BNI IN SURABAYA

Farhan Hisyam
2014210835
STIE Perbanas Surabaya
Email : 2014210835@students.perbanas.ac.id

ABSTRACT

The information technologies in banking sector is currently growing rapidly. This
development provides convenience of customers in receiving information about banking
transactions. Mobile banking makes easy for customer to receive banking information
anywhere without having to go to a bank office or ATM machine. Customer’s habits
change with the presence of mobile banking from past banking style to today’s banking
style. The purpose of study was to asses perception usefulness, perception ease of use,
hedonic motivation, and adoption mobile banking bank BNI in Surabaya. There are 150
respondents taken from questionnaire by using purposive sampling method, data collection
in the contducted by distributing questionnaires and that sample used is based on criteria.
This research uses warpPLS 5.0. The result of his study is indicate perception usefulness
has a significant influence on hedonic motivation on mobile banking bank BNI in
Surabaya. Perception usefulness has a significant influence on adoption mobile banking
bank BNI in Surabaya. Perception ease of use has a significant influence on hedonic
motivation on mobile banking bank BNI in Surabaya. Perception ease of use has a
significant influence on adoption. mobile banking bank BNI in Surabaya. Hedonic
motivation has a significant influence on adoption on mobile banking bank BNI in
Surabaya.

Keyword : Perception Usefulness, Perception Ease of Use, Hedonic Motivation, Adoption
Mobile Banking
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ABSTRAK

Teknologi informasi di sektor perbankan saat ini berkembang pesat. Perkembangan ini
memberikan kemudahan pelanggan dalam menerima informasi  tentang transaksi
perbankan. Mobile  banking memudahkan pelanggan untuk “menerima informasi
perbankan di mana saja tanpa harus pergi ke kantor bank atau mesin ATM. Kebiasaan
pelanggan berubah dengan hadirnya mobile banking dari gaya perbankan masa lalu ke
gaya perbankan saat ini. Tujuan penelitian adalah untuk menilai persepsi kegunaan,
persepsi kemudahan, motivasi hedonik, dan adopsi mobile banking Bank BNI di Kota
Surabaya. Peneliti menetapkan 150 responden yang diambil dari kuesioner dengan
menggunakan metode purposive sampling, -metode pengumpulan data dengan
menyebarkan kuesioner dan sampel yang digunakan berdasarkan kriteria. Penelitian ini
menggunakan WarpPLS 5.0. Hasil penelitian menunjukkan persepsi kegunaan memiliki
pengaruh yang signifikan terhadap motivasi- hedonik mobile banking Bank BNI di
Surabaya. Persepsi kegunaan memiliki pengaruh yang signifikan terhadap adopsi mobile
banking Bank BNI di Surabaya. Persepsi kemudahan memiliki pengaruh yang signifikan
terhadap motivasi hedonik pada mobile banking Bank BNI di Surabaya. Persepsi
kemudahan memiliki pengaruh yang signifikan terhadap adopsi mobile banking Bank BNI
di Surabaya. Motivasi hedonik memiliki pengaruh yang signifikan terhadap adopsi mobile
banking Bank BNI di Surabaya

Kata Kunci: Persepsi Kegunaan, Persepsi Kemudahan, Motivasi Hedonik, Adopsi Mobile
Banking
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