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ABSTRACT 

 

Purpose of this study was to determine the effect of perceived usefulness, 

perceived security on the adoption of  mobile banking  BNI customers in 
Surabaya with hedonic motivation mediation. The number of respondents from 
this study is 130 respondents data analysis techniques used pls (partial least 

square). The results of the study explain that positive perceptions of usefulness to 
hedonic motivation, security perception have a positive effect on hedonic 

motivation, hedonic motivation has a significant effect on adoption mobile 
banking, perceived usefulness and perceived security have a positive effect on 
adoption mobile banking. And hedonic motivation can mediate significantly on 

perceptions of usability, security perception and adoption of mobile banking. The 
results of this study are expected to make the community more aware of the use of  

mobile banking because mobile banking is more effective and efficient than going 
to the bank service office and the public does not need to be afraid to use mobile 
banking because the personal data of the customer will be maintained by the 

bank. 
 

Keywords: perceived usefulness, perceived security, hedonic motivation and 
adoption mobile banking. 
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ABSTRAK 

 

Tujuan dari penelitian ini yaitu untuk mengetahui pengaruh  persepsi  kegunaan, persepsi  
keamanan terhadap adopsi  mobile  banking  nasabah  BNI  di Surabaya dengan  pemediasi  

motivasi  hedonik. Jumlah responden dari penelitian ini yaitu 130 responden teknik 
analisis data yang digunakan pls (partial least square). Hasil penelitian 
menjelaskan bahwa persepsi  kegunaan positif signifikan terhadap motivasi hedonik, persepsi  

keamanan berpengaruh positif terhadap  motivasi hedonik,  motivasi hedonik berpengaruh 
signifikan terhadap adopsi mobile banking,  persepsi kegunaan dan keamanan berpengaruh positif 

terhadap adopsi mobile banking. Serta motivasi hedonik dapat memediasi signifikan terhadap 
persepsi kegunaan,  persepsi keamanan dan adopsi mobile banking. Hasil penelitian ini 
diharapkan masyarakat lebih mengetahui kegunaan dari mobile banking karena 

mobile banking lebih efektif dan efisien daripada pergi ke kantor layanan bank 
dan masyarakat tidak perlu takut dalam menggunakan mobile banking karena data 

pribadi nasabah akan dijaga oleh bank. 
 

 

kata kunci : persepsi kegunaan, persepsi keamanan,motivasi hedonik dan adopsi 
mobile banking. 


