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The Impact Of Brand Trust, Brand Awareness, Brand Experience, On Purchase
Intention Futsal Shoes Adidas In Surabaya

Sugianto Wijaya Putra
STIE Perbanas Surabaya

Email: SugiantoWp@gmail.com
Jl. Semolowaru Utara 1 20, kec. Sukolilo Surabaya

ABSTRACT

The purpose of this study to determine the cause of the decline in sales of
brand Adidas futsal shoes. Ths study aims to determine whether the brand trust, brand
awareness anda brand experience to have significant effect on purchase intention.

Data collection methods used in this study was a questionnaire which will be
directly distrubuted to the respondents. Data analysis technique in this research is
descriptive analysis, multiple linier regression analysis, F test and t test. Sample criteria in
this study is a minimum age og 19 years, know the adidas brand futsal shoes, indoor
soccer shoes for a long time using 1 (one) years, purchased at official outlets Adidas and
resides in Surabaya.

The result of this study are brand trust, brand awareness and brand experience
have a significant effect simultaneously to purchase intention Adidas futsal shoes. There
are two variables that are not significant. Is the brand awereness and brand experience.
Variable significant is brand trust

Keywords: brand trust, brand awareness, brand experience, purchase intentions, futsal
shoes
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