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SENSORY EXPERIENCE, EMOTIONAL EXPERIENCE, SOCIAL
EXPERIENCE, AND PERCEPTION QUALITY OF REPURCHASE
INTENTION SHOES SANDALS EIGER IN NATURE LOVERS
COMUNITY SURABAYA

Fariz Al-jauhari Lintang
Student of Marketing Management
STIE Perbanas Surabaya
Email: lintangnusantaraadventure@gmail.com

Abstact

This study aims describe and analyze the effect of variables sensory
experience, emotional experience, sosial experience, and perceived quality on
repurchase intention. Type of research is explanatory research with quantitative
approach. Data collection by questionnaires given 100 respondents from nature
lovers community Surabaya. The data analysis technique used is multiple linier
regression. The results of the study explained that the sensory experience,
emotional experience, and social experience not all positive and significant
impact jointly on repurchase intention. The results also showed a positive and
significant effect independently of variable sensory experience, emotional
experience, and social experience on repurchase intention. Variable emotional
experience is the dominant variable affecting repurchase intention.

Keywords: Sensory Experience, Emotional Experience, Social Experience,
Perception Quality, Repurchase Intention
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ABSTRAK

Fariz Al-jauhari Lintang
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Email : lintangnusantaraadventure@gmail.com

Penelitian ini bertujuan mendeskripsikan dan menganalisis pengaruh
variabel pengalaman indrawi, pengalaman emosional, pengalaman sosial, dan
persepsi kualitas terhadap niat beli ulang. Jenis penelitian ini adalah penelitian
penjelasan dengan pendekatan kuantitatif. Pengumpulan data dengan kuesioner
yang diberikan 100 responden dari pecinta alam Surabaya. Teknik analisis data
yang digunakan adalah regresi linier. Hasil penelitian menjelaskan bahwa
pengalaman indrawi, pengalaman emosional, dan persepsi Kualitas semua
pengaruh positif dan signifikan secara bersama-sama terhadap niat beli ulang
sedangakan pengalaman sosial tidak pengaruh positif dan signifikan secara
bersama-sama terhadap niat beli ulang. Hasil penelitian juga menunjukkan efek
positif dan signifikan secara independen dari pengalaman indrawi, pengalaman
emosional, pengalaman sosial, dan persepsi kualitas terhadap niat beli ulang.
pengalaman emosional variabel adalah variabel dominan yang mempengaruhi niat
beli ulang.

Kata Kunci : Pengalaman Indrawi, Pengalaman Emosi, Pengalaman Sosial,
Persepsi Kualitas, Niat Beli Ulang
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