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THE EFFECT OF BRAND AWARENESS, BRAND IMAGE, AND
WORD OF MOUTH (WOM) TOWARD PURCHASE
INTENTION ON SHOES OF KICKERS
IN SURABAYA

Amirul Aziz
Email: 2013210526 @students.perbanas.ac.id

ABSTRACT

Purpose of this study is to examine the effect of Brand Awareness, brand image,
and Word Of Mouth (WOM) on the purchase intention of shoes of Kickers in
Surabaya. This research is quantitative research with survey method. Source of
data derived from the questionnaire measured by Likert scale and the results were
analyzed by multiple linear regression method. The result of the research shows
that brand awareness get tcount of 3,479 supported by significance 0,001 (p
<0,05) so that brand awareness have significant effect to buying intention. Brand
image get tcount of 3,616 supported by significance 0,001 (p <0,05) so that brand
image have significant effect to purchase intention. Word of mouth gets t count of
4,264 supported by significance 0.000 (p <0,05) so word of mouth have
significant effect to purchase intention. Brand awareness, Brand Image and Word
of Mouth have the same significant effect on Buying Purpose dependence because
Fcount is 23,844 with significant value 0,000 (p <0,05). The coefficient of R
square is 0.505 then indicates the variation changes that occur in the dependent
variable of 50.5% which can be explained together by the independent variables
and the remaining 49.9% is caused by other variables outside the three
independent variables used in this research.

Keywords:  Brand Awareness, Brand Image and Word of Mouth, purchase
intentions, kickers
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Amirul Aziz
Email : 2013210526 @students.perbanas.ac.id

ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh Kesadaran Merek, citra merek,
dan Word Of Mouth (WOM) terhadap Niat Beli sepatu Kickers di Surabaya.
Penelitian ini adalah penelitian kuantitatif dengan metode survey. Sumber data
berasal dari kuesioner yang diukur dengan skala Likert dan hasilnya dianalisis
dengan metode regresi linier berganda. Hasil penelitian menunjukkan bahwa
kesadaran merek mendapatkan thiung Sebesar 3,479 yang didukung signifikansi
0,001 (p<0,05) sehingga kesadaran merek berpengaruh signifikan terhadap niat
beli. Citra merek mendapatkan tniwng Sebesar 3,616 yang didukung signifikansi
0,001 (p<0,05) sehingga citra merek berpengaruh signifikan terhadap niat beli.
Word of mouth mendapatkan thiung Sebesar 4,264 yang didukung signifikansi
0,000 (p<0,05) sehingga word of mouth berpengaruh signifikan terhadap niat beli.
Kesadaran Merek, Citra Merek dan Word of Mouth secara sama berpengaruh
signifikan terhadap dependen Niat Beli dikarenakan Fpiwng Sebesar 23.844 dengan
nilai signifikan 0,000 (p < 0,05). Koefisien determinan (R square) sebesar 0,505
yang menunjukkan perubahan variasi yang terjadi pada variabel dependen sebesar
50,5% yang dapat disebabkan oleh variabel independen secara bersama-sama dan
sisanya sebesar 49,9% disebabkan oleh variabel lain diluar ketiga variabel
independen yang digunakan dalam penelitian ini.

Kata kunci : Kesadaran Merek, Citra Merek dan Word of Mouth, niat beli, kickers
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