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EFFECT OF BRAND AWARENESS, BRAND IMAGE, TRUST BRAND,
CUSTOMER SATISFACTION, PERCEIVED QUALITY TO LOYALTY

BRAND DRINKS FLORIDINA ORANGE IN SURABAYA

ARISKY TRI RACHMADHAN
STIE Perbanas Surabaya
Email; 2013210987 @students.perbanas.ac.id

ABSTRACT

This study aimed to test the brand awareness, brand image, brand trust, customer
satisfaction, and perceived quality on brand loyalty drinks Floridina Orange in
Surabaya. This study using SPSS version 16.00. The population in this study is the
drinks Floridina Orange in Surabaya. The data used in this study using a
questionnaire. This research method used is quantitative method. To conduct this
study, data were collected as many as 90 respondents. The sampling technique
used was purposive sampling. Multiple linear regression analysis was used in this
study to analyze the data statistically. The results showed that (1) a significant
difference between the variables of brand awareness to brand loyalty drinks
Floridina Orange in Surabaya, (2) a significant difference between the variables
of brand image to brand loyalty drinks Floridina Orange in Surabaya, (3) a
significant difference between the variables of brand trust to brand loyalty drinks
Floridina Orange in Surabaya, (4) a significant difference between the variables
of customer satisfaction to brand loyalty drink Floridina Orange in Surabaya, (5)
a significant difference between the variables of perceived quality to brand loyalty
drinks Floridina Orange in Surabaya.

Key words: Brand Awareness, Brand Image, Brand Trust, Customer
Satisfaction, Perceived Quality, Brand Loyalty.
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PENGARUH KESADARAN MEREK, CITRA MEREK, KEPERCAYAAN
MEREK, KEPUASAN PELANGGAN, DAN KUALITAS YANG DIRASA

TERHADAP LOYALITAS MEREK MINUMAN FLORIDINA ORANGE

DI SURABAYA

ARISKY TRI RACHMADHAN
STIE Perbanas Surabaya
Email ; 2013210987 @students.perbanas.ac.id

ABSTRAK

Penelitian ‘ini bertujuan untuk menguji kesadaran merek, citra merek,
kepercayaan merek, kepuasan pelanggan dan kualitas yang dirasa terhadap
loyalitas merek minuman Floridina Orange di Surabaya. Penelitian ini
menggunakan program SPSS versi 16.00. Populasi dalam penelitian ini adalah
konsumen minuman Floridina Orange di Surabaya. Data yang digunakan dalam
penelitian ini menggunakan kuesioner. Metode penelitian ini yang digunakan
adalah metode kuantitatif. Untuk melakukan penelitian ini, data dikumpulkan
sebanyak 90 responden. Teknik pengambilan sampel yang digunakan adalah
purposive sampling. Analisis regresi linier berganda digunakan dalam penelitian
ini untuk menganalisis data secara statistik. Hasil penelitian menunjukkan bahwa
(1) terdapat pengaruh yang signifikan antara variabel kesadaran merek terhadap
loyalitas merek minuman Floridina Orange di Surabaya, (2) terdapat pengaruh
yang signifikan antara variabel citra merek terhadap loyalitas merek minuman
Floridina Orange di Surabaya, (3) terdapat pengaruh yang signifikan antara
variabel kepercayaan merek terhadap loyalitas merek minuman Floridina Orange
di Surabaya, (4) terdapat pengaruh yang signifikan antara variabel kepuasan
pelanggan terhadap loyalitas merek minuman Floridina Orange di Surabaya, (5)
terdapat pengaruh yang signifikan antara variabel kualitas yang dirasa terhadap
loyalitas merek minuman Floridina Orange di Surabaya.

Kata kunci : Kesadaran Merek, Citra Merek, Kepercayaan Merek,
Kepuasan Pelanggan, kualitas yang Dirasa, Loyalitas Merek.
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